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PRODUCTION HITS STRIDE 


Trail 


_— 
Industry Ahead 
Production Worries 
Epidemic of Shows 
Workers Demand Trailers 
— —>_— 
by 
Back Weed 


eo the production fig- 
ures for the first quarter of this 
year, as sent in to T. T. by the 
leading trailer manufacturers, one 
very interesting fact is brought 
out. All but two manufacturers 
among the top ten expect to make 
more vehicles during the month 
of April than they did during the 
entire three months preceding. 
Even then the industry as a whole 
is now ahead of last year by 20 
per cent. 
oe * * 

MANY REASONS are advanced 
for the industry not reaching its 
expectations during the first quar- 
ter period, but the outstanding 
difficulty seems to center around 
the series of strikes in the auto- 
mobile industry. Not only were 
many builders held up in getting 
materials, principally frames and 


chassis parts, but dealers would) 


not buy ahead of the selling sea- 
son because of the uncertainty 
that prevailed in the major indus- 


try. 
a ae 


WITH BUSINESS definitely on 
the upgrade, many manufacturers 
are now having difficulty getting 
the production they anticipated, 
due to the fact that such a large 
percentage of orders are coming 
in with minor changes from the 
standard models. Each shift of 


a bathroom to a wardrobe and/| 


shelf-type stove to an oven-type 
takes extra work and, more im- 
portant, extra time for that job. 
Manufacturers who wish to get 
mass production at the lowest 
possible unit cost are now wonder- 
ing whether to charge enough for 
these change-overs so that they 
can be made after the vehicle is 
completely built or refuse to build 
them at all and let the dealer 
make the change in his own shop. 
* * * 

SPEAKING OF DEALERS: 
Four lines of trailers were on ex- 
hibit at the Michigan Exposition 
in Detroit last week—Vagabond, 
Palace, Covered Wagon and An- 
derson. At the Vagabond booth it 
was claimed that they took in 
more actual retail orders during 
this show than at Sarasota. All 
of which seems to again show 
that today’s trailer buyers want 
to purchase in their own home 
town from a reliable dealer. In- 
cidentally, the show seemed to be 
very successfuls+and the trailer 
exhibit got its full share of the 
2rowds. 

a ae 

AN EPIDEMIC of show pro- 
vosals seems to have broken out 
during the past few weeks, all 
directed at manufacturer partici- 
pation. Every indication seems to 
point however, that those shows 
which the trailer manufacturers 
patronize to any extent this year 
wiil be’ held under the auspices of 
the manufacturers themselves. 

(Cojitinued on Page 4, Col. 3) 
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NSC Memorandum 
Is Summary of 


Available Data 


WASHINGTON. — The 
tremendous increase in the 
number of coach trailers, 
coupled with the rush of 
regulatory legislation, has 
led the National Safety Council to 
issue a memorandum in an effort 
to aid in the drafting of equitable 
laws. 

The memorandum divides the 
types of coach trailer regulation 
into three categories: (1) regula- 


|tions governing the use of coach 
trailers as a place of residence | 


for a transient population, (2) 
registration and licensing regula- 
tion to control its use upon the 
highway, and (3) regulation which 
affect safe operation upon the 
highways. 

Under the first point, the NSC 
recommends properly planned, 
supervised and maintained trailer 
road side camps with adequate 
water and sanitary conveniences; 


adequate police protection, educa- | 


tion of children, and just taxation; 
interstate regulations 
governing migrants; conformance 
with zoning and building ordi- 
nances; and parking limitations 
upon public and private property. 

In regard to registration for the 
trailer, the NSC advises clarifica- 
tion of registration laws to re- 
quire definitely the registration of 
the coach trailer; equitable fees 
and registration reciprocity be- 
tween the states; and provisions 
requiring conformance of coach 
trailers to safety regulations as a 
pre-requisite to registration. 
Recognition of the coach trailer 
as a special type of vehicle is a 
convenient method of making sure 
that they meet the the safety 
regulations before registration 
plates are issued, the memoran- 
dum states. 

Regarding the need for safety 
regulations, the NSC states that 

(Continued on page 14, Col. 4) 
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s|Safety Suggestions Listed 





SN ce 


crag eee RSH 
Te wee ~: 


? 


FIRST PRIVATELY-SPONSORED trailer show, the Southern 
New York and Connecticut exposition, held Apr. 8 to 13, in White 


Plains, N. Y., 


Page 5.) 


is hailed as a big success. 
senting 14 makes, were exhibited by eastern dealers. 


Twenty-six trailers, repre- 
(See story on 


AAA ‘Frailer Few Survey 
Shows Legislative Rush 


WASHINGTON. — 
step by the rapid growth in the 
legis- 
lators in many states are striving | 
desperately to catch up with the 
problem of regulating these rap- 
idly-multiplying rolling homes, ac- 
cording to the American Auto- 
mobile Assn. 

On the basis of a survey of| 
trailer legislation which has been 
introduced in a score or more} 
states, the A.A.A. said that the 
trends are in the direction of 
special licenses for the house 
trailers, imposition of taxes, com-| 
pulsory sanitary and safety equip- 
ment, and strict regulation of | 
house trailer camps. 

“In some instances,” the report 
stated, “bills introduced would 
place trailers under a form of 
dictatorship, by giving wide pow- 
ers to the motor vehicle commis- 
sioner or other state authority, 
while in at least one state, -munic- 





New Trailer Insurance 


Rates are 


DETROIT.—A new schedule of | 


recommended insurance rates for 
house trailers is expected to be 
announced within the next 60 


days by the National Automobile | 


Insurance Underwriters in Chi- 
cago. Up to the present time, due 
to the lack of actual experience 
in trailer operations, the business 
of fixing rates for these new ve- 
hicles has been guess work. 

In Michigan and other states, 
insurance companies have played 
the safe side and have been 
charging a rate higher than that 
charged for an automobile of 
equal value. In most cases these 
rates have been figured on the 
same basis as commercial trailers, 





| this 


Expected Soon 


which spend their working time 
in conjested traffic. 

House trailers use the high- 
ways comparatively little and at 
night are parked safely. The 
average trailer owner avoids 
traffic congestion whenever pos- 
sible and the majority of his op- 
eration in rural areas. 

Thus, it is pointed out, the 
house trailer’s exposure to poten- 
tial accidents is much less than 
that of a trailer used in commer- 
cial service and a lower rate 
should obtain. Still another con- 
tradiction is the fact that the rate 
for the car towing the trailer is 
as much as 63 per cent under 
the trailer rate in the city and 
173 per cent lower in villages. 


Caught off- | 


ipalities would be granted power 
to regulate or prohibit the itiner- 


|} aut bungalows. 


“Taxes ranging from $5 to $30 
have been proposed. So far, al- 
though some of the tax schedules 


|are high, there does not seem to 
| be any disposition to tax the ram- 


bling domiciles off the roads as 
had been feared in some quarters. 
It is in the field of safety equip- 
ment that the legislators seem to 
be most prone to pass the buck on 
to a trailer ‘dictator.’ In Connec- 
ticut the motor vehicle commis- 
sioner, and in Indiana a special 
‘safety commission’ would be 
armed with power to promulgate 
rules and regulations which have 
the full force and effect of law,” 
said the report. “In Indiana, trail- 
er authority would be composed 
of one member of the public serv- 
ice commission, one member of 
the state highway commission, the 
state director of safety, the com- 
missioner of motor vehicles and 
the secretary of the state board 
of health. 

“Regulations to be drawn up by 
body would cover lights, 
brakes, couplers, sanitary require- 
ments, markings, flags, flares, fire 
extinguishers, mirrors and other 
safety devices and equipment. 
Most of the bills drawn up for 
regulation of trailer camps are 
very comprehensive in scope and 
set forth strict regulations for 
health protection,” the report de- 
clared. “Most of these measures 
provide for license or privilege 
taxes; registration of guests; 
minimum ground space require- 
ments for each trailer; pure water 
supply; adequate sanitary facili- 
ties and periodic inspection. 

“Model trailer bills already have 
appeared on the scene, with the 
trailer manufacturers sponsoring 
a measure which would provide 
reasonable taxation and adequate 
safety devices and the hotel in- 

(Continued on Page 19, Col. 2) 





._7\Second Q Quarter 


Output of Trailers 
‘diated 23,000 


First Quarter Estimates 
Given in January 


60% High 
By HOWARD E. HALLAS 


DETROIT. —Confidential 
reports furnished Trailer 
Trade by leading manufac- 
turers indicate that April 


production of coach trailers’ 
should exceed 7,000 units, while 
total production for the second 
quarter should touch 28,000, if no 
major strikes hit the larger ma- 
terial suppliers. 

These figures, coupled with the 
fact that an approximate 10,000 
vehicles were built during the first 
quarter—60 per cent’ under Janu- 
ary estimates—refiect the short- 
age warding sounded in the Feb- 
ruary issue of Trailer Trade. Only 
two manufacturers in the top -10 
were able to fulfill their first 
quarter estimates, and several are 
already reporting orders in excess 
of production ability. Others re- 
port more orders on hand than 
total production last year. Liggett 
Axle Co. bears out these reports 
by announcing that they have al- 
ready delivered 20 per cent more 
units than last year at this same 
time. ' 

Judging, therefore, from first 
quarter production figures, esti- 
mates for the total production for 
this year will have to be revised 
downward fully one-fifth over 
those given out in January—which 
means that the industry will be 
fortunate to reach a production 
of 60,000 units. 

If strikes, slowness on the part 
of several manufacturers in get-~- 
ting their financial structures 
strengthened, and the unwilling- 
ness of many distributors to stock 
trailers ahead of the peak season, 


(Continued on Page 2, Col. 1) 


Hayes Employing 
Car Practices In 


Making Trailers 


By JACK WEED 


GRAND RAPIDS, Mich.—Com- 
ing into the trailer industry with 
a reputation established over a 
span of 25 years as a builder of 
automobile bodies, the Hayes 
Body Co. here is introducing: au- 
tomotive stamping and body jig 
practices into trailer manufactur- 
ing—new in trailer building but 
which Hayes has used in its au- 
tomobile body building. 

With 500,000 square feet of 
manufacturing space and a pres- 
ent production ability of 40 trail- 
ers a day, Hayes is definitely ans- 
wering the doubts of the trailer 
industry critics, who, only a few 
short months ago, howled that the 
trailer industry was only a pid- 

(Continued on Page 3, Col. 1) 
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oath Trailer Production Rapidly Hitting Stride 


Second Quarter Estimates 


Placed at 28,000 Vehicles 


(Continued from page 1) 


had not handicapped the manu- 
facturers, the industry as a whole 
no doubt would have been in a 
better position to have come up 
to its own estimates of what it 
could produce this year. 

The constant rise in the price 
of materials (the price of steel is 
being made only for spot delivery 
at the time of order, with no 
chance for protection) combined 
with a general increase in the 
cost of manufacturing, is also 
seriously handicapping manufac- 
turers in scheduling production. 

Practically every trailer speci- 
fication correction received from 
the manufacturers during the 
past two weeks has included price 
increases on one or more models. 

In addition to increased ma- 
terial costs, another important 
reason is being given for the 
necessitated price _ rises. One 
manufacturer expressed this cause 
as follows: “The labor ratio per 
coach per day is not lessening. It 
is difficult to gear the men up to 
produce any more for two reasons: 
you just cannot afford to crowd 
them on one hand; and, on the 
other, the coaches have more 
stuff in them this year and it is 
taking considerable more time to 
produce the various assemblies. 

Almost every builder complains 
of the holdups from material 
sources during the first quarter 
during the time when the strikes 
were running rampant through- 
out the automotive industry, and 
the difficulty even now in getting 
necessary fitments. Many trailer 
builders had deliveries held up by 
the fact that the dealers could not 
get cars and therefore would not 
take up their trailers when ready 
because of the additional delivery 
costs. 

Despite this fall off from ex- 
pectancy in the first quarter, how- 
ever, it is felt that the industry 
is in a very healthy condition, 
considering the many serious 
handicaps it has had to overcome 
during its first year of industrial 
life. 

Prior to March a year ago, the 
trailer business was in its swad- 
dling clothes. The entire industry 
had come from crude beginnings. 
Practically every manufacturer 
had taken up _the building of 

Trailer Program 

BIRMINGHAM, Ala. (UTPS).— 
Using radio to ballyhoo the sale of 
Hayes trailers, the Edwards Chev- 
rolet Co., is conducting a daily con- 
test to stimulate interest in the 
trailers. The program runs for fif- 
teen minutes each morning, and a 
number of passes to local theaters 
are offered. 

A different kind of contest is 
offered at various intervals. For in- 
stance, one contest was for the 
largest number of words from 
“Hayes Trailers.” Another was an 
essay contest on what one would do 
and where one would go in a Hayes 
trailer. 





trailers as a fill-in for his regular 
business. 

The Sandusky 
show made the 
realize that they had outgrown 
carpenter shop manufacturing 
methods. This show pointed out 
and accentuated the need for steel 
under carriages, of finer interiors, 
of improved arrangement, better 
engineering and more adequate 
capital. 

The past year has seen a con- 
stant and costly struggle by prac- 
tically every builder to remedy 
these lacks in his own organiza- 
tion and his product. Owing to 
this urge and the four national 
shows, the trailer manufacturers 
have gone through three complete 
model changes in approximately 
five months time and in doing 
this, lost practically all of last 
fall’s peak selling market. A less 
hardy industry would have been 
completely wrecked or at least 
badly demoralized. 

The sun, however, is now start- 
ing to shine on both sides of the 
street for those manufacturers in 
the trailer industry who have put 
their houses in order and consoli- 
dated their distribution with alert 
distributors, and with dealers who 


T.C.T. trailer 
manufacturers 


"|! have set up separate trailer de- 


partments. Both the manufac- 
turer and the dealers are in a 
position to make this year’s busi- 
ness, which still looks to be near- 
ly double of that sold last year, 
profitable and eminently satis- 
factory. 

Manufacturers who have not 
acquired dealer outlets of the 
proper type are already complain- 
ing that they are not getting the 
business this year that they en- 
joyed during the same months of 
1936. 

This seems to indicate that re- 
tail buyers already have come to 
insist that the point of sale must 
be a firm with a dependable repu- 
tation in their home town. They 
are all over depending upon set- 
tling their service problems with 
a builder who may be hundreds 
of miles away. If they have any 
trouble, they want someone near 
at hand who has an interest in 
seeing that they are taken care of. 


Ithaca Planning Model 


Trailer Camp on Cayuga 


ITHACA, N. Y.—Realizing the 
needs for larger and better quar- 
ters for trailer transients, Richard 
S. Baker, city forester of this city, 
is drafting plans which will pro- 
vide modern facilities for this 
new type of tourist. 

The layout, designed at the re- 
quest of the Stewart Park com- 
mission will provide water jets, 
electric plugs, lavatory facilities, 
and an individual area for each 
trailer, well screened by shrub- 
bery. This new camp will have an 
excellent view of Cayuga Lake. 








ALL-STEEL Bender coaches 


Sicccnall 


moving down the final assembly 


line toward the spray booths and drying ovens where they get their 
exterior finish and pick up interior fitments. 





Trailer Census 


to Leave 


Out Sociological Factors 


WASHINGTON. — The nation-| ing 


wide census of house trailers, 
which the census bureau is about 
to take, will develop some interest- 


Trailers Given | 
Parking Space | 


In Penal Code 


ALBANY, N. Y.—House trail- 
ers at last find a parking place— 
in the penal code. At least such 
will be the case if a bill intro- 
duced by Assemblyman W. Allan 
Newell becomes law. 


Law enforcement officers have 
had hard work finding a law un- 
der which trailer burglars could 
be convicted, the reason for this 
being that no where in the penal 
code was such a domicile men- 
tioned. Is it a vehicle or is it a 
house? 


So the article in the penal code 
which defines a building as in- 
cluding a railway car, vessel, tent, 
bcoth, shop, has had added to it 
the word “house trailer.” Under 
this bill, one who burglarizes a 
trailer will be looting a building 
and can be convicted on that 
charge. 

“At the recent hearing of the 
joint legislative committee on in- 
terstate co-operation, participated 
in by the representatives of nine 
eastern states, one session was 
entirely devoted to a discussion of 
the problems brought out by the 
increasing use of house trailers,” 
said Newell. 


“The problem presents many 
ramifications among which are 
registration, taxation, reciprocity 
also public health and then safety. 
There were probably over 50,000 
trailers traveling about the state 
last year. 

“During the coming summer not 
only the motor vehicle department 
but also the public health depart- 
ment of the state will make sur- 
veys of the entire problem. Basic 
information for drastic legisla- 
tion is still lacking but gradually, 
it is hoped, enough will be learned 





i” | about the situation to warrant the 


PRODUCTION is geared up at the Palace Coach plant in Flint, 
Mich., as orders start to pile up. All tops are made on jigs to insure 
accurracy. 


different states adopting suitable 





uniform regulations of house 
trailers.” 


Open Trailer Camp 


COLUMBUS, 0.—The state of Ohio 
gave trailer tourists a break this 
week, setting aside Jefferson state 
park, 15 miles from Steubenville, as 
a trailer camp. Burt J. Hill, chief 
of the bureau of lakes and "parks, 
said there would be no charge but 
that a limit probably would be placed 
on the length of the sojourn. 


and important information 
but will leave unanswered numer- 
ous questions about the industry, 
it is now realized by officials 
here. The census bureau’s work 
will be confined to enumeration 
and possibly estimates of the total 
value of trailers in use, but will 
not go into the social implications 
of this innovation. 


“Undoubtedly this trailer de- 
velopment is one of the results of 
the depression,” one observer 
states. “The trailer really came 
along after the business and em- 
ployment curves began to rise on 
the economic chart. It was in a 
way an answer to the prayer of 
the married man out of work and 
with no firm ties to hold him in 
his home place. Just how many 
‘trailerers’ are of this class is not 
known. 


“Undoubtedly many trailer 
owners are persons who like to 
travel, to see new places and have 
enough funds to cut loose from 
their former homes and indulge 
their craving for change, adven- 
ture and experiment in a new 
mode of life. Whether all or a 
majority of trailer travelers have 
quit their homes for good is a 
question only the future can 
answer, but eventually the trailer 
trend must be reckoned with as a 
definite sociological factor.” 


ing 





Coachmaker Skill 
Need of Trailers, 


Wolfe Points Out | 


DETROIT. — Trailer building, 
like construction of homes, de- 
mands close and painstaking su- 
pervision of the designer during 
building, according to Norman C. 
Wolfe, president of Silver Dome, 
Inc., trailer coach manufacturers 
here. 


Several times daily, Wolfe as- 
serted, he tours the factory to 
ecnsult on the job with factory 
department heads and engineers 
on manufacturing problems and 
production methods to assure him- 
self that high standards are main- 
tained. 


“Due to the special problems 
met with in coach building it is 
necessary for even the most 
skilled of cabinet-makers, metal- 
workers, plumbers, _ electricians 
and the allied crafts to serve an 
additional apprenticeship in the 
art of coachmaking before they 
can become valued workers in 
this industry,” Wolfe said. 

“The ‘traveling-home’ buyers 
are not yet ready to absorb new 
and radical departures in the 
equipment and design of trailer 
coaches. They naturally have the 
same wants and needs in a trailer 
coach that they have in perma- 
nent homes,” he said. Therefore, 
our craftsmen must attempt to 
build these same home standards 
into a mobile home unit, and its 
limitations of size, and space calls 
for the exercise of the greatest 
ingenuity on the part of these 
men. This is where their special 
skill comes into play. 

“Small home architects have 
been trying for years to design a 
home adapted to mass production 
with low costs, whose interior ar- 
rangements can be changed easily 
to satisfy the demand for origi- 
nality,” Wolfe continued. “I can 
visualize during the next two or 
three years the fabrication and as- 
sembling of cabinets and interior 
coach fittings whereby the inte- 
rior of a coach shell can be com- 
pletely changed in an hour or two 
to give free play to the individual 
desires of the vehicle owner.” 


New H igh Production 


DETROIT.—New high production 
of more than 1,200 units per month, 
was announced here this week by 
Michigan Bedding Co., manufacturers 
of Trailerest bedding equipment for 
trailers. Michigan Bedding is asserted 
to be the first manufacturer to de- 
vote an entire plant exclusively to 
the manufacture of trailer bedding. 


DRIVEAWAYS ARE the order of things as the trailer sales sea- 
son approaches. These 10 Silver Domes go overland to T. B. Smith, 


distributor of Blackfoot, Id. 


TWELVE COVERED Wagons recently left the Mt. Clemens 
plant enroute overland to the Washington distributor, William O. 
McKay Co., Seattle. This delivery is the first lot of an qutey of 45 


coaches for immediate delivery. 
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Hayes Uses Automotive Practices to Make Trailers 


Stamping and B 


Body Jigs 


Now Employed Extensively 


(Continued from page 1) 


dling business and never would 
reach the proportions of die and 
template mass production in steel. 

Hayes believes in the future of 
the steel trailer, so it was only 
natural when the Grand Rapids 
sages decided to enter the indus- 
try that their thinking concen- 
trated along the lines which have 
been moulded and shaped by years 
of body designing and production 
activity. 

While complete bodies for two 
motor companies and pressed 
metal panels for many car and re- 
frigerator companies are still be- 
ing produced in this pioneer plant, 
the encroachment upon the con- 
veyor assembly lines by the coach 
trailer has been steadily mount- 
ing until today four assembly 
lines are needed to take care of 


ALL FLOOR PANELS are dip- 
ped in a waterproofing solution 
at the Hayes plant, to seal them 
and to prevent dry rot, fungus 
rot and termite action. 


the trailer production. Hayes of- 
ficials are looking forward to the 
time when the entire manufac- 
turing resources of this great 
plant will be devoted exclusively 
to trailer building. 

With the industry still in a 
state of flux and hundreds of 
thousands runs still being years 
in the future and only being 
publicly admitted by sooth- 
sayers outside of the active trailer 
industry, Hayes has set the pace 
for developing die stamped con- 
struction. Although the company 
is not yet in the process of stamp- 
ing out a complete side panel with 
reverse curves at one operation, 
it has arrived at the point where 
it does stamp out complete back 
panels with one crunch of a mas- 
sive press. 


Every part, which present pro- | 
and makes| 


duction warrants 
economical, is a die stamping and 
every part is built on a jig or on 
a template. Every metal part of 
the present trailer body and frame 
is made in the Hayes plant. Trailer 
die patterns are also made in the 
plant by the same pattern makers 


who create the dies and templates | 
for the automotive products. In as | 


far as possible the giant presses 
and expensive automotive body 
electrical welding equipment is 
being utilized in the construction 
of the trailer. 

To follow a Hayes trailer 
through the factory one must 
start in the engineering depart- 
ment, because everything that en- 
ters into the construction of the 
vehicle must start from here in 
the Hayes order of things. All new 
products, designs and gadgets 
must run the gauntlet of engi- 











neering inspection and approval 
before it can get to the production 
line. Mass production in steel de- 
mands accuracy to the enth part 
of an inch and uniformity in con- 
struction and workmanship. 

In the engineering department 
is a layout board of huge dimen- 
sions, upon which a _ complete 
coach can be drawn to size and in 
detail. Axles and cabinets, hitches 
and fancy electrical fixtures, bed 
mattresses and kitchen sinks clut- 
ter up stands and drawing boards. 
Micrometers and slide rules boss 
this department. 

On the first floor under engi- 
neering rows of massive presses 
and other steel working machinery 
spew out ever conceivable metal 
part for a trailer, from the wheel 
housing and frame members to 
stove stacks and ventilators. 

The production line proper 
starts where the frame members 
are welded together in a jig which 
holds every part in its proper 
place until it is fused into a com- 
pleted whole by the electric 
welders. Even the wheel house is 
welded to an X member frame 
structure which in turn is welded 
into the frame proper. 

As the frame on its dolly starts 
down the conveyor line gather- 
ing its floor and other chassis 
parts, it runs into a jig that is 
a direct outgrowth of the body- 
building heritage from which 
these production methods origi- 
nate. This is the large framing 
jig in which the steel uprights 
and steel exteriors are welded to 
the frame structure and where 
the completed top is electrically 
welded onto the body. 


This device of great arms and 
clamps holds every part of the 
trailer in exact position and in- 
sures that every integral part of 
the steel shell structure is in 
place and true while the welders 
perform their work. This jig 
makes possible the building of 
cabinets and interior fittings in 
mass production and to scale 
with the complete assurance that 
they will fit the shell when they 
reach the final assembly stage. 

The top itself is made in a 
separate jig. This jig with its 
clamps and forms also hold each 
top part firmly and in correct 
position while the welding guns 
attach them to the framing and 
to each other. 

Final assembly and finishing 
is done on four conveyor lines. 
Completed cabinets and interior 
trim and fitments are assembled 
into the vehicle while it moves 
along these lines. 

Not a nail is used in assembling 
the interior trim to the sides and 
top of the shell. The trim ma- 
terial sheets are cut to exact 
size in the wood-working depart- 
ment and, when they come to the 
assembly line, need no trimming 
or fitting of any kind. Each piece 
fits into its place and is held 
there by lips which are a part 
of the body underframing struc- 
ture, which, when bent over the 
trim panel, holds it tightly with 
no chance of loosening. The lips 








FOUR VIEWS SHOWING the line production methods used by Hayes Body in the manufacturing 
of coach trailers. Upper left, the chassis frame members are welded together in a special framing jig. 
Upper right: all metal sections, chassis, uprights, exterior panels and roofs are assembled in this main 
framing jig. Lower left: One whole floor is devoted to making and finishing cabinets. Lower right: cab- 
inets are sprayed and carried through drying ovens on a moving conveyor. 


are hidden in the completed 
trailer by the moulding which 
further trims the interior. 

The wood-working department, 


in which all plywood trim panels 


are cut to size, planed and sanded | 
ready for finishing and where the | 


cabinets and furniture is made, 
combines the heritage of the 
automobile body business and 
the local furniture making at- 
mosphere. Hayes is unusually 
fortunate in being located in 
Grand Rapids, for because of its 
location is able to draw its wood- 
working artisans from the shops 
which house the makers of 
America’s furniture. 


After being sanded and made 
ready for finishing, the cabinets 
and wood parts are put on a 
conveyor system that takes them 
through spray booths and drying 
ovens until they come out ready 
to be installed in the trailers. 
Every piece of veneer is not only 
sanded but hand rubbed, given 
several coats of wood sealer and 
stained before it gets its final 
coats of waterproof lacquer. 


Plywood, used in the floors 
where it comes in contact with 
moisture, is dipped in a water- 
proofing solution before it is ap- 
plied to the trailer, and all metal 
parts are also given a coating of 
automotive rust protection both 
inside and out. All parts that 
come in direct contact with the 
elements are given two coats. 


The Hayes is the all-steel con- 
tribution to the trailer business 
from the automotive industry, 
being steel in chassis, framing, 
uprights, exteriors and top. Over 
the steel top, however, is a cover- 
ing of heavy canvas, thoroughly 
impregnated and treated with 
two coats of flake aluminum to 
refract rays of the sun. 


Of course, all Hayes steel 


SHOWING A PART of the final assembly lines on which the 
Hayes trailers get the interior trim, cabinets and fittings. Four con- 
veyor lines such as these shown are now in full operation. 








Model Trailer City Set U P 


At Great Lakes Exposition 


CLEVELAND. — Of particular 
interest to motor tourists visiting 
the 1937 Great Lakes Exposition 
here will be the model Trailer City 
to be added to facilities of the big 
lakefront fair. 

Modern in every detail, this 
haven for homes on wheels will 
occupy a tract of land near the 
17th street entrance, adjacent to 
the exposition grounds. 


Almon R. Shaffer, associate di-| 


rector of the exposition in charge 


trailers, following the practice of 
all well-built trailers, are insu- 
lated in both top and sides, but 
more important than all, accord- 
ing to Hayes engineers, they are 
scientifically ventilated. 

It is claimed by the Hayes 
engineering department that their 
trailer is so well ventilated that 
in a test, cabbage was boiled for 
three days in a standard model 
and the smell was not discernible 
in the trailer, although it could 
be detected for over fifty feet 
around. They also claim that 
there can be no sweat in any 
trailer, including a steel job, if 
proper air circulation is main- 
tained. 

The Hayes Body Co. is an old 
concern, and while it has been 
building coach trailers for a lit- 
tle less than a year (the first 
model was at the Sandusky 
T. C. T. show in August, 1936), 
it dates back to 1910, when it 
was first organized in Ionia, 
Mich. The Grand Rapids plant 
was opened in 1917 and A. A. 
Anderson, now president of 
Hayes, came to the firm in 1919. 

Most of the personnel of the 
trailer division has been _ re- 
cruited from the automotive in- 
dustry. R. H. Mulch, manager 
of the trailer division, is a former 
Chrysler executive, with a back- 
ground of 20 years of automotive 
merchandising. Assistant Sales 
Manager F. E. Kennedy saw 
service in the sales departments 
of Hupmobile and DeVaux. Zone 
managers are O. E. Lewis, form- 
erly of Chevrolet in the east; 
Stuart Gayness, veteran auto- 
mobile distributor in the Middle 
Atlantic states, while C. C. Burns 
covers the southwest. Joe F. 
Wright, formerly of Covered 


(Continued on page 19, Col. 1) 


~| special area 
| dustries building at the exposition. 





of amusements and concessions, 
made an extensive inspection tour 
of trailer cities throughout the 
south to obtain ideas for the 
project. The Trailer City will em- 
brace many of the best features 
he observed. Running water will 
be piped to each lot. Rest rooms, 
equipped with shower baths, will 


| be erected. 


Trailer manufacturers and dis- 
tributors will have an opportunity 
for displaying their products in a 
in the Varied In- 


Walls of living greenery on all 
sides of Trailer City will insure 
privacy. Trees, shrubs and flowers 
will brighten its lots and streets. 
Each plot will provide ample 
parking space for a rolling home. 

An added attraction will be the 
children’s playground on the ex- 
pesition picnic grounds. Free from 
the perils of traffic, children of 
trailerites may romp here in 
safety under competent supervi- 
sion. 

Situated only a short distance 
from the exposition entrance, and 
less than a mile from Cleveland’s 
Public Square, Trailer City will 
combine a restful haven near the 
shore of Lake Erie with easy ac- 
cess to the city’s stores and shops. 

The exposition opens its gates 
on May 29 for 101 days and nights. 


Fruehauf Files Report 
With Securities Board 


WASHINGTON. The Frue- 
hauf Trailer Co., of Detroit, has 
filed with the securities and ex- 
change commission a _ registra- 
tion statement covering $1,500,- 
000 4% per cent sinking fund de- 
benture notes, due in 1947, and 
78,870 shares of common stock, $1 
par value. Of these shares 23,600 
are reserved for issuance to hold- 
ers of class A preferred stock 
upon exercise of their option to 
convert each share of class A pre- 
ferred into four shares of com- 
mon. 

The statement disclosed that 
for 1936 the trailer company and 
its subsidiaries had a _ consoli- 
dated net income of $875,325 after 
all charges and provision for 
taxes, more than double that of 
the previous year, which was 
$379,343. 
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Insurance Rates 


Wie it is true that lack of experience in trailer op- 
erations has made it next to impossible to arrive at 
an equitable rate for insurance, the present recommended 
rates in Michigan, and we understand in many other 
states, seem not only oppressive but highly contradictory. 
Recommended rates in Michigan classify the house trailer 
the same as a commercial trailer in spite of the fact that 
the house trailer spends most of its time on a parking lot 
or, outside urban centers. 

Commercial trailer rates are much higher than pas- 
Senger car insurance rates. Thus we find that a $600 car 
towing a $600 trailer pays $21.95 insurance in Detroit as 
against a rate of $35.80 for the trailer it tows. This dif- 
ferential of 63 per cent seems rather silly in view of the 
fact that the trailer cannot take to the highway without 
the tow car. , ; 

While this differential in Detroit rates seems appalling, 
the contrast becomes even greater when we consider that 
the bulk of house trailer operation is in rural areas where 
the rate on car insurance drops sharply. Out side Detroit, 
for instance, in the rural sections of Michigan, the rate on 
a $600 car would be only $13.10, whereas the trailer rate 
would remain at $35.80. In spite of the fact that the tow 
car and trailer travel as a unit on the highway the owner 
pays 173 per cent more for insurance on the rear end of 
his unit than he does for the front end. 


It is our understanding that a new rate schedule will be 
issued in the near future. We seriously recommend to all 
manufacturers and dealers that they make every effort to 
have this new schedule brought more in line with reason. 
The present disparity in costs between trailer and car is 
difficult for any owner or prospective owner to under- 
stand, and therefore is a trailer sales deterrent. 


Why Not a National Show? 


FOLLOWING the experience at the New York and Chi- 
cago automobile shows last fall many trailer manufac- 
turers are rapidly growing convinced that what this new 
industry needs is a show of its own. Properly timed and 
efficiently handled such an exhibit would attract throngs 
of people deeply interested in mobile homes, and would 
Se gp revenue for building up a strong association at 
ittle expense to individual members. 


_ Both New York and Chicago exhibits revealed a public 
interest that had been guessed at but not previously 
proved. The chief difficulty at both shows was the fact 
that so many people came to look that exhibitors could 
not reach their buyers. Another bad factor was that the 
show, from a trailer standpoint, was poorly timed. There 
can be little question that the New York and Chicago au- 
tomobile shows made the automobile industry great. Sim- 
ilar exhibits unquestionably would do the same for the 
trailer industry. Early car shows proved that cars could 
run. Trailer shows today, with model trailer camps as 
part of the exhibit, could be used to prove that trailers 
are habitable as well as mobile. New York was picked as 
the car show center because it was the chief car market. 
We suggest Detroit as the trailer show center, since most 
trailers will be sold to dealers and by dealers, and the 
or trailer show season finds Detroit the mecca of deal- 
erdom. 


(Continued from Page 1) 


The national shows of last year 
were disappointing, not from the 
standpoint of lack of people but 
from the fact that there wasn’t 
space enough in either show in 
which to handle the crowds. 
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A. G. SHERMAN, of Covered 
Wagon, took a dose of his own 
medicine during the past two 
weeks and went to Florida in one 
of his own vehicles. A. G. claimed 
that this was the first vacation 
which he has been able to enjoy 
in over a year. While in Florida 
he visited the principal camps in 
Miami and the west coast. 

*” * Bg 

ED SPEH, of Bender, and Bob 
Roberts, of Covered Wagon, are 
two sales moguls who believe that 
trailer salesmen should know 
whereof they speak, so both have 
recently outfitted their field forces 
with furnished rolling homes and 
expect them to live in them while 
in the territory. 

* * * 

RUSS MERRILL, of Kabin 
Koach, picked a nice rainy day to 
invite your Nomadic reporter out 
to see a delivery of a flock of jobs 
to Norge Corp. distributors. Of 
course, 12 or 15 of the travelling 
display rooms had to be lined up 
in the lot along side of the factory 
for the photographer to work on. 
Then came the fun. The field was 
sod over clay and cars got mired. 
It took the combined bossing of 
Merrill, Worden and Nickerson 
with two or three of their top 
sergeants to say nothing of about 
20 men to get the jobs out in the 
road again for the formal cere- 
mony. It should have set the stage 
for something, but the gentlemen 
involved were just too wet. 

* oo a 

IF NORM WOLFE, of Silver 
Dome, could stand up in an ele- 
vator on roller skates he would be 
wearing them these days. Norm 
likes to be in the center of his 
own fights and as production is 
the big battle in this Detroit plant, 
the boss is running a marathon 
with Del Landon to see which has 
the most endurance. 

* * cs 

D. B. SOUTHARD, headman of 
Pullman Caravans and formerly 
of Auto Cruiser, writes that he is 
about ready to put Marion, Ind., 
on the trailer map with a new 
line of coaches. Now if somebody 
would only start trailer factories 
in Wabash and Gary, my old mo- 
tor truck itinerary of 1920 would 
just 
There’s Alma, Saginaw, Flint, 
Pontiac, Mt. Clemens, St. Johns, 
Detroit, Grand Rapids and Kala- 
mazoo in Michigan and Elkhart, 
Marion and Indianapolis in Indi- 
ana, and Cleveland and Dayton, 
Ohio. Paging Louisville, Cincin- 
nati, Lima and Springfield, O. 

* ea cS 
in 


THAT PEOPLE will live 


trailers if there are not suitable) 


houses available is being forcibly 
brought to the attention of quite 
a number of industrial cities 
where the influx of workers has 
been greater than the cities ability 
to properly house them. In each 
of these cities, the city fathers are 
desperately attempting to do 
something about sanitary condi- 
tions. Judging from the inquiries 
which come to TT this condition 
alone is going to promote the 
building of hundreds of well-de- 
sigued and properly-maintained 
municipal trailer camps around 
the country this year. Maybe this 
will start a round robin of a lot 
of trailers, bring on more good 
camps and more good camps de- 
velop more trailer owners. 
*” * * 

THE DETROIT CITY Fathers 
are up to their ears trying to 
prepare a trailer parking bill 
that will please both the citizens 
who own real estate and -the 
trailer builders and owners. They 
know the eyes of the nation are 
on Detroit and as we go to press 
are in conference trying to work 
out something satisfactory to all 
which they can present to the 
council next week. 





about be complete again.) 


INSURANCE RATES ON 
TRUCK TRAILERS 
OPERATING IN DENSE 
TRAFFIC APPLY To — 


HOUSE TRAILERS 
OPERATING ON HIGHWAYS 
AND BYWAYS 


Should trailerites be penalized? 


Letter Box 


Likes Tables 


May I take this opportunity to 
compliment you for the monthly 
trailer edition of the Automotive 
Daily News? 

I predict as time goes on that 
this will prove just as valuable to 
manufacturers and _ distributors 
and dealers in the trailer industry 
as your regular issue is to motor 
car manufacturers, distributors 
and dealers. 

It is fine that you are putting in 
the comparative specification 
table each month.—Rufus S. Cole, 
president Brennan-Cole Corp., 
Covered Wagon distributor, New 
York City. 


* * * 


Request Copies 

We have your letter of Feb. 26, 
stating that you are unable to 
forward us 25 copies of the Trailer 
Trade News of February. 

If you have only a few, kindly 
send them to us so that we may 
distribute them among our de- 
partment heads at least. The rea- 
son why we are interested is that 
we have taken the agency under 
Wm. O. McKay in Seattle for the 
Covered Wagon line. It being a 
new account, we want to educate 
ourselves as much as possible.— 
N. F. Rea, Tommy Burns, Inc., 
Tacoma, Wash. 

* * * 


Parts Data 


We are anxious to get a list of 
manufacturers of different acces- 
sories that go into the building of 
trailers. We thought you may be 
in a position and willing to assist 
us in this. . 

I might state that we are in a 
pesition to talk quantity when we 
find the right products. Any help 
you can give us will be very much 
appreciated. — P. M. Armstrong, 
Southern Trailer Co., Baton 
Rouge, La. 


*. * * 


Seek Solution 

I have read a copy of the March 
issue of Trailer Trade News and 
found it very interesting and in- 
structive. The city of Muskegon 
Heights has for several years en- 
couraged the tourist trailer busi- 
ness. Only last year, we completed 
a $25,000 recreational building at 
our 53 acre city park located on 
Mona Lake. This building contains 
rest rooms, shower rooms and a 





concession stand. It is located on 
the lake shore adjacent to where 
we expect to develop a tourist 
trailer camp. We had from 15 to 
20 trailers in this park last year. 


Our other trailer problem and 
more recent one, is the locating of 
permanent trailer dwellers in 
residential areas. These trailerites 
are employed in local factories 
and due to a housing shortage, 
they have taken to trailers and 
moved them in restricted resi- 
dential areas. So far, there have 
been no sanitary facilities avail- 
able and conditions have been far 
from satisfactory. We realize that 
this trailer situation is apt to be- 
come permanent and our main in- 
terest now is to recognize it as 
such and attempt to regulate them 
especially from a health and sani- 
tary angle. The council is not be- 
moaning the fact but is checking 
ways and means of regulating the 
problem properly. 

Any further information you 
may have along these lines will be 
sincerely appreciated.—George F. 
Liddle, Supt., Muskegon Heights, 
Mich. 


*. * 8 


Information 


Will you please send me a list 
of the different trailer companies 
(trailers for living purposes) with 
their respective names and ad- 
dress so that I may get in touch 
with them? 

Mr. Wilkins, of the Oldsmobile 
Co., suggested that we ask you 
for this information.—H. G. Te- 
gart, Portsmouth, Va. 


Who’s Who 


New trailer companies and their 
personnel will appear regularly in 
this space. These listings have been 
checked and are believed to be 
accurate, 


THE FLEETWAY CRUISER, Philmont, N. Y. 
Coach trailers, Commercial shells. C. Splitt- 
berger, pres., gen. mgr., pur. agt.; E. Splitt- 
berger, secy.-treas.; J. O. Bentley, sales mgr., 
chief engr. 

PILGRIM TRAILER CO., Newton Falls, O. 
House trailers. F. A. Pilgrim, owner; G. H. 
Percival, sales mgr. 

ROAMER TRAILERS, 217 S. Sandusky 
st., Delaware, O. House trailers; also cus- 
tom or commercial units. Dr. O. B. Ho- 
hendorf, pres.; J. A. Meridith, secy.-treas.; 
Curtis N. Littlefield, gen. mgr., sales megr.; 
John Ingram, chief engr. 

SOUTHERN TRAILER CO., Jefferson High- 
way, Baton Rouge, La. House trailers, dis- 
play trailers. D. Crifasi, pres., treas.; W. 8. 
Toliver, vice-pres. in chge. prod.; P. M. 
Armstrong, vice-pres. in chge. of sales. 


Inc., 





other coach trailer builder to its 
ranks in Trail Blazers, Inc., with 
factory at Ypsilanti and main of- 
fices in Detroit. This company 
originally organized as the Wood 
Owens Trailer Co., of Asheville, 
N. C., was recently moved to its 
new quarters and is now in pro- 
duction with one model which 
will be furnished in both stand- 
ard and de luxe interiors. 

Several unusual features are 
claimed for the new coach which 
are said to be exclusive to this 
design. The hitch is of exclusive 
design and so constructed that it 
is said to eliminate all tendency 
to jerk or vibrate when being 
pulled behind the power car. The 
floor is double with four inches 
of insulation; the galley arrange- 
ment is in unit and is designed 
to appeal to the woman who 
wants the same arrangement in 
her trailer home as she is accus- 
tomed to in her own home. 

The exterior lines of the Trail 
Blazer follow the style known as 
English design, with both ends 
rounded. It is claimed that this 
design lends itself to very mod- 
ern and pleasing color combina- 
tions that set the job apart from 


Farmers Seek 
Hands Having 


Wives, Trailers 


DES MOINES (UTPS).—Farm 
hands with a wife and a house 
trailer are wanted in Iowa, it is 
shown by recent want ads of the 
Des Moines Register and Tribune, 
under the Help Wanted columns. 
The frequency with which he 
found such specifications sug- 
gested to the Des Moines Register 
farm editor, J. S. Russell, that a 
new era might be ahead in farm 
life. 

Formerly it has been customary 
to hire either a single farm hand 
who boarded with the farmer, the 
farm editor explained, or a mar- 
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ried farm hand would be provided 
with a separate house on the farm. 
The married men have been pre- 
ferred by the farmers to single 
hands largely because the former 
have been considered more de- 
pendable and less likely to leave 
on short notice. 

Interest in the trailers as an in- 
tegral part of future vacationing 
has been developed by both the 
Des Moines Register and the Des 
Moines Evening ‘Tribune. A day 
by day account of the trip down 
to Florida and back by one of the 
reporters of the ‘Tribune was fea- 
tured in this evening paper. 

When J. N. (Ding) Darling, the 
cartoonist, drove from his Des 
Moines home in a new trailer to 
Florida, he wrote a vivid..account 
of his trip and illustrated it. witda 
his own drawings. 
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Trail Blazers Announce New Low-Priced Model 
Both Standard and Deluxe 


Interiors to be Provided 


DETROIT.—Michigan adds an- 


trailers of conventional design. 
This feature is stressed in par- 
ticular by C. H. Harrison, presi- 
dent of Trail Blazers, who was 
at one time one of Detroit’s larg- 
est home builders and is now 
head of two of the city’s largest 
retail automobile agencies. In 
commenting on the new trailer, 
Harrison made the observation 
that his automotive merchandis- 
ing experience has shown him 
that striking and unusual appear- 
ance of the product is of great 
value in making the sale and this 
is of particular value to the au- 
tomotive-type dealer. 


In getting customer reaction to 


this design, D. R. Poole, general 
sales manager, took the first ex- 





© 


perimental model on a tour of 
Florida camps last winter and 
invited hundreds of women to 
make a critical inspection of the 
trailer. Many unusual features 
had been incorporated in the orig- 
inal design. Some of these the 
women visitors approved whole- 
heartedly and others they rejected 
or modified to a point of greatly 
increased utility. 

It is claimed that the present 
production model is therefore ac- 
tually designed by women for 
greatest effectiveness in the use 
in the living area and house 
keeping ease. 

Particular attention has been 
given the selection of the bed 
springs and mattress construction 
as every woman questioned 
stressed these points. A _ four- 
drawer dresser with vanity was 
also incorporated following the 
suggestions made on this trip. 
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Equipped Camps 
Held on Increase 


PITTSBURGH. — Trailer Camp 
signboards are dotting the more- 
travelled roads in increasing 
numbers, 

Laid out with paved streets and 
divided into lots, these modern 
camps provide almost every con- 
venience for the trailer visitor. 
Electric lights, water, bathhouses, 
children’s playgrounds, laundry 
facilities, stores of all description, 
recreation halls and even swim- 
ming pools are found on a ma- 
jority of the sites. 

Discovering that trailer camp- 
ers have ready cash to spend, re- 
sort towns of the south are a step 
ahead of the rest of the country 
in providing suitable camps for 
the transient visitors. Reasoning 
that popular camps bring money 





into a town, these southern com- 
munities are doing everything 
possible to attract these tourists. 


The influx of trailers have 
made a new record for this 
year in Florida and other south- 
ern states. Most of the de luxe 
Florida sites were completely 
filled for the winter, and there 
was a notable replacing of the 
home-built trailers by factory 
models. 


Plan Campsite 

GREELEY, Colo. — The city 
council of this city has decided to 
make a bid for the trade of the 
trailer tourist this summer, by 
equipping an area with electric out- 
lets and water. The municipal trailer 
camp, charging a small fee, will be 
kept open until private trailer camps 
now being planned are ready for 
use. 


A NEW PROFIT-SHARING 


OPPORTUNITY 


T. B. Smith, Silver Dome Distributor of Blackfoot, 
Idaho, leaving factory with a $10,000 caravan of 
new 1937 Silver Dome Trailers 


SILVER DOME, DETROIT 


ENCLOSED FIND $3429.00 PAYMENT IN FULL FOR FIRST SHIPMENT OF TRAILERS. 
WILL SEND ADDITIONAL ORDERS WEEKLY. 


SILVER DOME, DETROIT 
MUST HAVE AT LEAST FIFTY TRAILERS MONTHLY STARTING AT ONCE. 
TRAILER DISTRIBUTORS, INC., BOSTON 


SILVER DOME, DETROIT 


HAVE CUSTOM CLUB THIRD WHEEL ALSO HYWAY EQUIPPED READY FOR 
DRIVERS ARRIVING TUESDAY 


SILVER DOME, DETROIT 
SHIP IMMEDIATELY FOUR HYWAYS, TWO DELUXES, AND BLUE COMMERCIAL SHELL 
SILVER DOME SALES CO., MILWAUKEE 


Silver Dome offers you a great profit opportunity. 


profit sharing sales agreement immediately. Your territory may be open now. 


IN THE FASTESIT 
GROWING BUSINESS 


ELLIOTT TRAILER CO., LOS ANGELES 


SILVER DOME TEXAS CO., SAN ANTONIO 


It will pay you to investigate our new 


Write or phone. 


Retail Orders Available in Every Territory —Act Now — Mail Coupon Today! 


SILVER 
DOME 


Cc... &. 8-2 6 


(Attach Your Letterhead) 


SILVER DOME, INC., 6271 Woodward Ave., Detroit, Mich. 


Please rush without obligation complete information on the new Silver Dome 


ADDRESS 


profit sharing sales agreement. 


CITY AND STATE 





Trailer Sera 


Salesman’s ‘Trailerism’ 
Draw Prospect Interest 


By JOHN FARIS 


LINCOLN, Neb.—‘“Keep a trail- 
er scrap book,” advises H. K. 
Fast, automobile trailer salesman 
of this city. “It will pay dividends 
many times. For example, I find 
it helpful in catching the atten- 
tion of the prospective purchaser. 
Lying on the table in the trailer, 
it attracts immediate interest. 
While the prospect is looking at 
it, he is almost certain to make 
comments. This breaks the ice 
and makes it possible to get off 
to a good start.” The idea may 
also be employed by the trailer 
owner to provide a fascinating 
hobby. 

“The scrap book may contain 
a@ variety of material,” Fast says. 
“One has but to look through 





magazines and newspapers today 
to discern that ‘trailer fever’ is 
growing by leaps and bounds. 
Newspapers and magazines are 
featuring cartoons in increasing 
number based on trailer life. Art- 
icles and fiction stories based on 
the trailer theme are multiplying. 
Even Caspar Milquetoast has 
taken to the open road in his 
trailer, which he is afraid to park 
in sight of a hotel least he incur 
the displeasure of the manage- 
ment.” 

Indeed, the book kept by Fast 
is a silent salesman, which never 
demands a larger “cut” nor goes 
on a sit-down strike. When the 
prospect opens it, he derives a 
tremendous kick from its subject 


BUYERS ARE LOOKING 


FOR INDIAN 


DEALERS! 


You'll make money selling Indians—the lowest priced completely 
equipped steel trailers made. When you offer a trailer prospect 
this exclusive INDIAN combination—Safety Steel exterior, com- 
pletely furnished interior, and all at a LOW PRICE—he BUYS 
IT! With prices ranging from $395 to $1,295, and no “extras” 
to buy, you have a model for every purse. 


It’s easier to sell this “Nationally advertised brand.”” INDIAN 
TRAILER’S national advertising reaches over 3,500,000 buyers 
every month through the Saturday Evening Post, Field and 
Stream, Trailer Travel and others. We back you with descriptive 
literature, newspaper mats and dealer helps. 


You can “go to town” with a line like this. Look what you have! 


Steel Exteriors! Complete interiors! 


Lowest prices! Complete Line 


—even Commercial models! National Advertising! Factory Co- 
operation! No wonder INDIAN is the fastest selling trailer on 
the market. Get all the details, Write today! 


Prices and specifications subject to change without notice. 


- - CHICAGO, ILLINOIS 


There are still some franchises available for qualified 
dealers and distributors. Your territory may still be open. 
Wire or write today! 


material. The book contains, 
among other things, ads clipped 
from newspapers and magazines 
relative to models of various 
manufacturers. Fast has _ been 
broadminded in his selection, in- 
cluding other trailers as well as 
his own. 

“This saves the customer a 
trip to other places as we can 
point out the features of each 
make. It also provides an oppor- 
tunity for better salesmanship,” 
Fast states. “While we grant the 
good features of other makes, we 
also call attention to some point 
of superiority in our own. One 
may stress convenience, price or 
safety, as he desires.” 

In addition to pictures and car- 
toons of trailers, Fast includes 
views of trailer camps, poems, 
news items, etc. His clippings 
show the many improvements 
made recently in the camps. 


Need for Teather 
Power Brake Seen 


By Bendix Expert 





CHICAGO. — Comparing the 
children’s game of crack-the-whip 
with trailer braking, a brake ex- 
pert of the Bendix Products Corp., 
urges the use of power brakes on 
trailers as a means of averting 
highway accidents. 

“The brakes on an automobile 
have a straight backward reac- 
tion,” the engineer asserted, “and 
the terrific built up momentum of 
the towed trailer, not being able 
to carry it forward, sends it in the 
only possible way—sideways. This 
is extremely dangerous, of course, 
since the average trailer has suf- 
ficient side-play to permit it, under 
exceptional stress, to swing be- 
yond safe limits. 

“This danger, called jack-knif- 
ing by garage men,” he said, “can 
be avoided by the installation of 
simple power brakes, designed es- 
pecially for trailers. Brakes of 
this type, manufactured by Ben- 
dix, and known as the B-K power 
brake system, are easily in- 
stalled.” 


Distributor Named 


OMAHA, Neb.—The A. C. Nelsen 
Auto Sales Co. of Omaha has been 
appointed distributor in Nebraska 
for the Indian trailer. Throughout 
the state dealerships are being es- 
tablished. 





ONE FULL 
QUART 


leatherette, 


315 PRICE BLDG. 











TRAILER GLO 


Leatherette Cleaner Polish 
+4 oo Plywood Cleaner Polish 


Leatherette cleaner polish cleans grease and dirt from the 
restoring its luster and beauty, 
leather soft and pliable with a protective film that can be 
polished. It withstands that salt air corrosion. 


Plywood cleaner polish cleans cooking grease and dirt from 
the interior plywood leaving a glossy protective film with 
no polishing. Why take that chance of warping the plywood 
by the use of strong soaps and water. 


®ASK YOUR DISTRIBUTOR FOR 


@OR MAIL YOUR MONEY ORDER DIRECT TO 


GREAT LAKES CHEMICAL CO. 


MT. CLEMENS, MICH. 
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p Book Found Valuable Sales Aid 


CIRCUIT RIDER of 1937, Father A. W. Terminello travels through 
the rural communities of Alabama in this modern trailer-chapel. 
Front of the trailer is used for living purposes. 


Alabama ‘Circuit Rider’ 


Has Chapel in Trailer 


MONTGOMERY, Ala. (UTPS). 
—Even today in the rural com- 
munities, far from the crowded 
cities and towns of the nation, the 
circuit riders of various religious 
organizations continue to make 
the rounds, preaching in one town 
today and in another tomorrow. 

But the circuit rider of 1937 is 
no longer the lonely figure of the 
past. Today in many cases, he 
carries his home and his chapel 
with him. He is a trailerite. 

Father A. W. Terminello, who 
has charge of the Montgomery 
missions of the Catholic church, 
is now traveling through the rural 


Distributor Named 


COLUMBIA, S. C.—Gibbes Ma- 
chinery Co., wholesaler of automobile 
replacement parts, 1311 Sumter 
St., has been appointed state dis- 
tributor for the Utility line of com- 
mercial trailers. Utility trailers are 
manufactured by the Utility Trailer 
Works, Montgomery, Ala., and may 
be had in all types, vans, log, semi- 
trailers and four-wheel trailers, ac- 
cording to J. A. Connors, Gibbes 
manager. 


leaving the 


IT 








communities of Alabama in a 
modern trailer-chapel, carrying 
his religion to sections heretofore 
without the services of a priest. 
Fifty-one missions in 21 counties 
of central Alabama will be served 
periodically by Father Terminello. 

The trailer has been converted 
into a combination trailer-chapel 
without sacrificing any comforts. 
A standard trailer was purchased 
and the rear of it was converted 
into a chapel by altering the rear 
for double doors and an altar. 

The front of the trailer is used 
for living quarters. Necessary ar- 
ticles for saying of mass, includ- 
ing vestments for the priest are 
stored in cabinets on either side 
of the altar. A portable crucifix 
is attached outside the trailer 
under the altar. 

When Father Terminello drives 
up to a small community, a port- 
able pulpit is attached to the rear 
of the car and the double doors 
thrown open. Folding seats are 
earried for the congregation and 
a portable phonograph provides 
the necessary sacred music. 

The Montgomery missions covers 
an area of over 11,000 square 
miles and in this area only a few 
communities have facilities for the 
saying of mass. As a result, per- 
sons of Catholic faith have been 
handicapped in paying their re- 
spects to the church. The modern 
trailer-chapel, Father Terminello 
believes, will be the solution to the 
problem. In Evergreen, Ala., for 
example, mass was recently cele- 
brated for the first time in 10 
years. 


Kuttler Appointed Head 


Of New TCA Cal. Plant 

CINCINNATI.—The Trailer Co. 
of America well known in the 
industry as manufacturers of 
Trailmobile interchangeable and 
Lapeer automatic trailers, have 
announced the appointment of 
Joseph Kuttler as manager of 
their new Pacific coast factory to 
be established at Oakland, Calif. 

Lapeer fully automatic trailers 
were introduced on the coast more 
than 15 years ago and the many 
fleets now established and new 
customers as well will be served 
more adequately from the new 
factory, the company believes. 


Stock Oversubscribed 

DETROIT.—The offering of 79,- 
627 shares of common stock at par, 
$1 per share, of Palace Travel 
Coach Corp. Flint, Mich., has been 
oversubscribed, according to an an- 
nouncement by R. W. Reilly & Co. 
This represents additional financing 
for the plant expansion and busi- 
ness development. The original fi- 
nancing of 120,328 
last spring. 





ares was sold: ~ | 
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Insurance Problem Held Cheek on Trailers’ Growth 


Co-operation on Legislation 


Also Urged by Parkhill 


CHAMPAIGN, Ill.—Two real 
problems facing the trailer in- 
dustry, according to E. R. Park- 
hill, of Parkhill’s Tours, Inc., are 
legislation and insurance cover- 
age for the protection of trailer 
passengers. 

“There is considerable difficulty 
getting insurance,” Parkhill de- 
clares, “particularly if the trailer 
has a ‘for hire’ or commercial 
aspect to its operation. 

“A recent personal investiga- 
tion toward obtaining such cover- 
age proved fruitless, it being re- 
ported that only two trailers were 
built to meet requirements set up 
by insurance underwriters. Both 
of these models were priced be- 
yond the reach of the average 
purchaser. 

“While it must be realized that 
insurance companies do not have 
available statistics to determine 
premium rates, the fact remains 
however, that owners are carry- 
ing passengers in their trailers 
and there should be some cover- 
age available for this risk. 

“The public is going to ride in 
the trailers more and more and 
the insurance companies must 
soon offer, if not already avail- 
able at this date, coverage to 
protect the owner of the car and 
trailer. Likewise manufacturers 
must help by having absolutely 
safe hitches and building bodies 
that will give as much protection 
to passengers in the trailers as 
is offered by cars with steel tops 
and safety glass. 

“When passengers can be car- 
ried with assurance and safety in 
the trailer, there will be opened 
a new era in mass transportation. 

“The matter of legislation is 
not only serious, but it can dis- 
rupt the success of the entire 
trailer industry. Today, there are 
hardly any two states that have 
the same license fees and regula- 
tions pertaining to the operation 
of buses over the nation’s high- 
ways. To us it is a deplorable 
condition and the same thing is 
facing the owners of trailers. 
Regulation is a commendable 
thing if it works to the benefit 
of the country as a whole, and 
in the United States it must ulti- 
mately reach a point of uniform- 
ity and a partial disregard for 
state lines. In securing this utopia 
in regulation, the states are en- 
titled to their just revenue and 
should retain their privilege of 
securing a fair share of taxes 
from motor vehicles, including 
trailers. In so doing, however, 
they must develop a definite plan 
of reciprocity. 

“The problem before the entire 
motor and trailer industry is to 
obtain legislative measures that 
give the operation of any type 
of motor vehicle the feeling of 
assurance that, once he leaves 





conforming to a national code of 
regulations covering the opera- 
tion of vehicles of every descrip- 
tion, whether intra-state or inter- 
state. If passenger cars, licensed 
and operated for pleasure only, 
were exempted, the commercial 
vehicles could easily and without 
difficulty pay a flat plate fee to 
the state of residence, honored in 
every other state, and a mileage 
tax or uniform gasoline tax to 
each state dependent on the pro- 
portionate mileage in the resident 
state and other states. 

“With a multiplicity of taxes 
and regulations as at present, how 
can the federal government hope 
to regulate rates with any degree 
of accuracy? That is, rates of 
fares for carriers operating in 
more than one state, when all 
costs of operation must be con- 
sidered in determining a fair rate 
of return. 


Concerning “Squatters” 

‘Is the trailer a home or a 
vehicle? Narrow-minded muni- 
cipalities are worrying too much 
about “squatters.” Are they for- 
getting that there will always be 
transients who move from com- 
munity to community and never 
had or never will have a real 
home? These same transients 
must eat, must have clothes and 
generally spend their entire in- 
come as fast as it is received. Is 
not the problem more one of the 
municipalities to provide a trailer 
parking area properly equipped 
where all trailers can, without 
trouble to either, be parked? 


“It is a problem for the mer- 
chants to meet this new need, for 
to the merchants go the benefits 
of all money that is spent in the 
community. Are they, too, for- 
getting that there are more own- 
ers of means using trailers both 
for pleasure and commercial use 
than are those who are just 
traveling to save money? These 
owners spend money and soon 


learn about any municipality that 


does not welcome them. 


“The outcome must be that, if | 
the trailer industry progresses to | 


the extent indicated by expansion 
programs, the matter of taxation 
must be settled in spite of opposi- 
tion from hotels, summer resorts, 
cabin camps, or other opposing 
forces. Provisions must be made 
to take care of the thousands who 
will be on the road this summer 
and the summers to follow. 


Believe in Future 


“We are believers in the future 
of the trailer industry and are 
fighting our personal battle for 
co-operation from everyone. We 
would like to see the associations 
get together, voice their needs and 
fight for a fair system of regula- 


© 








sites, better sanitary provisions, elec- 
tricity outlets and possibly tele- the 50,000 dwellers who camped in 


phones, are being planned for the 








GROUPS OF VARIOUS sizes are taken on conducted cross-country 
trips by Parkhill Tours in cars and coach trailers. The tourists live in 
the trailers from the time they leave Champaign, IIl., until they get 
back, regardless of the length of the tour. 





Plan Trailer Facilities 
LANSING, Mich.— Special camp 


1937 trailer dwellers by the Mich- 
igan department of conservation. A 
marked is expected over 


state parks last year. 


‘Trailers Here 
To Stay,’ Florida 
C. of C. is Told 


CLEARWATER, Fla.—Fred J. 
Lee, secretary of the Clearwater 
chamber of commerce, addressing 
a recent meeting of the Central 
Florida council of chambers of 
commerce at Ocala, declared that 
“motor trailers are here to stay!” 

“We won’t be able to rent 
houses by the season any more,” 
Lee said. “Americans are getting 
nervous or something. They are 
not in the future going to spend 
five months in anyone’s town.” 

D. A. Skinner, secretary of the 
chamber of commerce of the 
United States, according to Lee, 
recently asserted that “the com- 
munity that frowns upon the 
trailer today will be sorry tomor- 
row. Millionaires now are travel- 
ing in trailers.” 

With an eye to the future, Lee 
is advocating the establishment of 
a Florida tourist bureau in Lon- 
don “as a means of promoting 
European tourist travel to Flor- 
ida.” 


Commemoration Tags 


COLUMBUS, O.—Commemorating 
the sesquicentennial of the creation 
of the northwest territory, of which 
Ohio was a part, the 1938 auto li- 
cense tags of this state will bear a 
covered wagon pulled by oxen. 





TRAIL BLAZER 


... @ luxury coach at 


a moderate price... 
Here is a PROFITABLE trailer franchise. 


his native state, he has not travel-| tion. The public usually gets what 
ed into the hands of the enemy./| it demands, but too often a lack 
“Reciprocity within reasonable | °f co-ordination of effort causes 
uniform limits should be granted| delays detrimental to all con- 
every owner of a car, but, truck, | cerned. 
or trailer. Furthermore, by grad- “From personal observations, 
ual process, every state legisla-| the industry is finding the “bugs” 
ture should pass new regulations| in their product and are pro- 
gressing in the right way. The 
big job is to keep up with the 


Ind. Co. Places Orders regulations, secure suitable camp 
sites and sell the municipalities 


For 250 Silver Domes} on the idea that it is not a “fad” 
DETROIT. — Arrangements for| and must be given consideration 


Trail Blazer—probably the best designed stock coach so 
far produced. Sets new standards in travel coach com- 
fort and convenience. Space so well utilized that there 
is a gain of 15 to 20 per cent in effective living area and 
facilities. Appointments merit critical approval. 
Double floor with 4-inch insulation, 4-burner cook stove, 
heating stove, revolvable waterproof ventilator, 85-pound 
factory made refrigerator. Large toilet room, 4-drawer 
dresser with ladies vanity, 2 full sized beds with deep 
inner spring mattresses, underwriters wiring, chrome 

@ Attractive Dining Room. (Not shown are hardware. Inlaid linoleum. Stream lining prevents sway 

large toilet room, 4-drawer dresser with d sli 

medium cabinet and mirror and large and slip. 

coat cloest with anlsses.) Protected territory franchise, which permits you to sell 
other trailers. Floor plan. 











future delivery of 250 Silver Dome 
trailer coaches, with an estimated 
value of approximately $250,000 
have been made by House Trail- 
ers, Inc., Indianapolis, according 
to an announcement by Kenneth 
M. Schaefer, general sales man- 
ager of Silver Dome, Inc. 

Cc. J. Underwood, president of 
the Indianapolis company, saw so 
many trailers on his recent trav- 
els, he said, that he decided to 
enter the trailer selling field. He 
has immediate deliveries sched- 
ules for $10,000 worth of trailers. 





in future city planning. The 
engineering brains of the country 
can work out the problems to- 
ward developing a good product. 

“It is up to all of us to regiment 
the trailer-owning public and all 
motorists to fight for equitable 
fair legislation governing license 
fees and other regulations. The 
day of the “back-yard” type of 
trailer is past and during the 
early development of the industry 
is the time to keep the sales 
channels open by _ eliminating 
imaginary state lines.” 








@ Complete Galley with 4-Burner Cook 
Stove. 


Please write promptly. 


TRAIL BLAZERS, Inc. 


Factory at Ypsilanti, Michigan 
General Offices at 
10217 LINWOOD AVE., DETROIT 
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FLINT.—With a year’s experi- 
ence in trailer coach distribution, 
a report from the Reliance Motor 
Co. of Peoria, Ill., conveys some 
interesting facts. 

The Reliance company has 19 
counties in central Illinois under 
distributor franchise for Palace 
Travel Coach. Herman Metzger, 
head of Reliance, states that it 
was quickly found necessary to 
segregate the company’s trailer 
division from the automobile sales 
division and handle each one in- 
dependently. 

From six to 10 Palace Coach 
units have been carried on display 


D. C. Shows Improvement 


As Car Trailer Market 


WASHINGTON.—After getting 
away to a slow start, the na- 
tional capital is showing signs of 
becoming a good market for 
house trailers. Until recently 
there seemed to be support of a 
belief that people buy trailers to 
come to Washington, not to get 
away from it, but the Washing- 
ton Automotive Trade Assn. now 
reports that sales are increasing 
at a satisfactory rate. 

WATA reported 28 trailer sales 
in March and there is reason to 
believe that sales volume will 
grow steadily as the touring and 
vacation season advances. One 
factor will be the absence of salt 
water or surf bathing near this 
otherwise universally acclaimed 
city. 


Painting Machines 
BRIDGMAN, Mich.—The Gast Mfg. 
Co., announces three new portable 
spray painting machines. The prices 
range from $32.50 to $59.50. The 
Gast rotary-type compressor is a 
feature of each machine. 





Sales Promotion Manager 


Fifteen years’ experience, sales, ad- 
vertising, correspondence, credit. Now 
with trailer parts manufacturer. Wants 
better opportunity in similar capacity. 
Box 1117, Automotive Daily News, 527 


New Center Building, Detroit. 


AND DISCOVER 
TRAILER SALES 


Identify yourself with an ex- 


perienced, well established 
manufacturer. Sell a make of 
Trailer today that will still 
be available tomorrow. TROT- 
WOOD is proud of their thou- 
sands of users. Proud, too, of 
their good will, which has no 
equal in / ‘the entire Trailer in- 
dustry. It’s! to your advantage 
to look into TROTWOODS 
NOW and discover the profits 
possible in this modern. coach 
for the road. 


ADVERTISING monthly in 
TROTWOOD TRAILERS Inc. - 





1304 Main St. - 
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Trailer Franchise Prof itable to Peoria Car Dealer | 


Rental Branch, Outdoor 
Display Found Helpful 


at all times, Metzger states, and 
at one time last summer 18 
coaches were in stock, A line of 
accessories met with fair sales 
demand and promises to develop 
this year. 

Metzger created a trailer camp 
in Peoria, capable of accommo- 
dating several hundred trailers 
and said to be one of the most 
modern and best equipped in the 
midwest. Several models are dis- 
played here. 

Growing demand for trailers 
prompted Reliance to branch into 
the rental field. The company ran 
a rental fleet of five Palace 
Coaches between May 1 and Nov. 
1, and these were in use more 
than 80 per cent of this time. The 
rental rate was $30 per week, the 
renter furnishing the car hitch 
and wiring and Reliance supply- 
ing license and necessary trailer 
insurance. Since November sev- 
eral rentals have been made for 
Florida trips. According to Metz- 


ger, while necessitating consider- | 


able pioneering, rentals in 1936 
were found profitable and will 
grow materially this year because 
of the greater number of families 
becoming trailer-minded, it is be- 
lieved. Many families, he points 
out, prefer to rent a coach for 
their first experience in trailering. 


In many instances they end by ||| 


purchasing. 


During the past winter Reliance 
offered a storage plan to those 
who had purchased trailers. How- 
ever, owing to the mild winter, no 
coaches were put in storage until | 
early in January. 


Metzger reports that putting) 
several of the units in their trailer 


camp proved most effective and | 


attracted great public attention. 
An attractive open air setting, he 
has found, provides greater dis- 
play appeal than the showroom 


| floor. 


A rapidly increasing buying de- 


|mand is to be noted this year in 


central Illinois. The demand for 
higher priced models is showing 


|a marked pick up this spring, in- 
| dicating 
| higher income brackets are find- 


that families in the 


ing this new method of travel at- 
tractive. 





Look into NEW 
TROTWOODS 


PROFITABLE 


a strong list of popular con- 
sumer media is helping dealers 
to increased TROTWOOD 
sales. Large attractive colored 
floor and window display cards 
are furnished. Also handsome 
catalogs and interesting 
TROTWOOD Trailer Public- 
ity pieces. 

Responsible dealers can ar- 
range financing terms for both 
wholesale and retail. 

Write or wire for FREE fran- 
chise information TODAY. 


TROTWOOD, OHIO 


(5 Miles N. W. of Dayton) 





HERE RELIANCE MOTOR CO., of Peoria, Ill, displays several of its Palace Coach models, arrayed 
in a camp background. Six to 10 units have been carried on display at all times, and presentation by this 


method has proved very effective, tl 


the company asse rts. 





Shaikh of Kuwait 


Is Trailer-Minded 
DETROIT.—Even His Ex- 
cellency the Shaikh of Ku- 
wait, on the Persian gulf, is 
in the market for a house 
trailer to traverse the arid 
deserts of his native land, 
according to a letter re- 
cently received by Silver 
Dome, Inc. 

The Shaikh’s trailer-mind- 
edness is made known in @ 
communication from Paul 
H. Boots, attache of the Ku- 
wait Oil Co., who requested 
Silver Dome to send illus- 
trated material on trailers 
which would pull easily be- 
hind a light car over open 
desert country, which is 
practically without roads. A 
special assortment of photo- 
graphs has been forwarded 
to the Shaikh, with trailer 
specifications. 








Trailer Growth 
Provides Problem 
For Fuel Stations 


CHICAGO. — Phenomenal 
growth of automobile trailer traf- 
fic is creating new business and 
new problems for service stations, 
reports Amos Ball, general man- 
ager of sales of Standard Oil Co., 
of Indiana, 

“It is predicted that a million 
trailers will ride the highways of 
the United States in 1937,” Ball 
said in an interview. “That is 10 
times as many as were in circula- 
tion only a little more than a year 
ago. It will mean that 3,000,000 
new American pioneers who tra- 
vel, sleep, and eat in modern 
“covered wagons” will be to a 
high degree dependent on service 
stations as their bases of supplies. 
Operators are sure to do as much 
of their purchasing as possible 
at stations which offer them 
proper inducements. 

“Trailers are encouraging the 
trend toward more space for serv- 
ice station lots and toward 
operation of parking space at 
suitable points in conjunction 
with stations. They are also en- 
hancing the need of wide drive- 
ways on a level with and parallel 
to the street, elimination of cano- 
pies, and careful placing of 
pumps. 

“Neatness and cleanliness in 
service stations, particularly in 
wash rooms, have become of even 
greater importance than before, 
because they are essential to at- 
tract the trade ‘of the folding 
bedouins, for whom service sta- 
tions must furnish some of the 
comforts of home which their 
trailers do not so conveniently 
provide. 


JACKSON, Miss. —The Sandifer 
Trailer Works here has announced 
it is completely equipped to build 
house trailers. 





DETROIT.—The average trailer 
owner who has been using a 
trailer during the past few years 
has now developed a desire for a 
better built mobile home wherein 
he may be comfortable during the 
severest excesses of heat or cold, 
according to Carl H. Blanchard, 
of the trailer division of Federal 
Motor Truck Co. 

“The owners belief is that by 
proper insulation of the trailer 
walls,” Blanchard said, “his 
trailer will automatically become 
impervious to the torrid rays of 


weather. 
“Insulation for trailers has been 





| brought to the front more and 
| more by the aggressive manufac- 


||| turer. From an engineering stand- 


| point, insulation presents many 
| problems. There are a great many 


been used with excellent results 
in houses, but will not meet the 
requirements of any mobile unit,” 
he said. “An insulation which will 
pack excessively between the walls 
due to the terrific vibration any 
trailer must develop will not pro- 
duce lasting results, A trailer may 
be 


pletely. No matter how efficient 
the insulating material may be 
which is used, there is always the 
problem of excessive heat pene- 
trating through the windows while 
the trailer is in motion. 

“A simple ideal method of elimi- 





insulated with one-half inch} 
of material, one inch, or the space | 
between the two walls filled com- | 





the sun and the winds of sub-zero | 


insulating materials which have} 





nation of heat from the windows | 
is to cut from a fiber piece of car- | 


ton a section the exact size and | 


shape as the glass. This should be 
placed between the screen and the 
glass and the window closed 
tightly,” Blanchard explained. “As 
an added advantage the surface 


| to the sun should be painted a 





a| 


Insulation Tips Offered — 
Trailerites by Blanchard 


brilliant aluminum paint in order 
to reflect the infra-red rays of the 
sun. 

“Remember, insulation is only 
used for one purpose—to keep ex- 
cessive temperature without from 
penetrating within the trailer dur- 
ing the summer time, and to keep 
warm air within the trailer during 
the winter time. No matter how 
much insulation one may have 
there is nothing about it that will 
cool his trailer, as insulation is a 
barrier and not a refrigerant,” he 
declared. “Many times a person 
who has a trailer which in his 
opinion has been insulated prop- 
erly believes his trailer is more 
uncomfortable during excessive 
hot weather than it was during 
the period wherein he was using 
a trailer which had no insulation. 

“If the windows are allowed to 
remain open or the hot sun builds 
up a heat reservoir in the narrow 
confines of the trailer, the insulat- 
ing material will hold this heat 
and not allow it to escape readily, 
therefore when the temperature 
outside drops during the evening 
hours the interior still remains 
very disagreeable, for as we pre- 
viously mentioned, insulation acts 
as a barrier only,” he asserted. 

“During the night time the 
trailer should be thoroughly 
cooled. Early in the morning all 
ventilation should be closed, re- 
flectors should be placed over the 


| windows and thus insulation will 
| maintain this cool interior during 


the day time.” 


iain Organized 

FORT WORTH, Tex.—Southwest 
Trailer Coach Co., capitalized at 
$10,000, has been granted a charter 
by the secretary of state. The prin- 
cipals include Ben E. Keith, Ellis 
H. Boyd and Phil C. Record. 


THIS COMPLETE trailer camp at Peoria, IIL, is operated by the 
Reliance Motor Co., of that city. The camp has five -acres of land- 
| seaped ground, and has every modern facility. 
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Dealer Replies to Hotel Assn. Model Camp Law 


© 











tions. A drip mould is furnished 
that follows the contour of the 
window. Glass is set in a rubber 
glazing strip which prevents rat- 
tles. All metal parts are electro- 
galvanized against rust. 


In addition to the windows, 
Potter Mfg. Co. also make trailer 
circulating heaters and revolving 
ventilators. 


Necessity for Regulations |New Mechanical 
Held Grossly Exaggerated) Window Offered 


DETROIT.- Theodore Bargman, 
manufacturers’ representative who 
supplies a number of basic items 






NEW YORK.—Declaring the] ness ness and now they presume to 
need for trailer camps laws to be| go after the trailers. Let them 
exaggerated, E. L. Dugas, of the| attend to their own business. to the trailer manufacturers, an- 
Travel Trailer Corp, has re-| “As a matter of fact many|nounces the opening of larger 
sponded to the model camp law! people are seriously considering| quarters here at 5200 Lorain 
proposal drafted by the Ameri-| the future of the trailer for the} St., near Grand River. 
can Hotel Assn. and published in purpose of making a business of One of the new items being in- 









Trotwood Adds Dealers 





the Trailer Trade section of ADN, 


Mar. 10. 


Dugas, who objects to hotel 
men originating laws to govern 


their competition, writes: 


“The camp going into business 
to care for trailers does not need 
any special laws beyond those 
that have been or are needed for 
The same laws 
regulating them are sufficient to 


tourist camps. 


trailer camps and these men are 
keen enough to know that it 
means more than a piece of land. 
They are having architects figure 
what is necessary and the neces- 
sary facilities will arrive as need- 
ed. 


“Give us a chance to grow. We 
are only in our diapers. We will 
be nursed by the tourist camps 
and gasoline stations. As we grow 
up we will get our own places.” 


troduced by Bargman is the new 
Perfection line of mechanically- 
operated open-out trailer windows 
made exclusively for him by the 
Potter Mfg. Co. of Jackson. 

The new window is made in 12 
sizes and shapes, ranging in size 
from 17% by 19% inches up to 
17% by 33% inches in square 
frames, rounded edge frames and 
one-half rounded frames. 


The window actuating mechan- 


ism is located in the center and 
above the top of the window hinge 
so that the crank recess does not 
interfere with curtains or valances 
at the windows. The screens are 
removable and are set flush with 
the interior trim. Cranks are 
also removable. 

When completely raised the un- 
der structure of the window is 
completely free from all obstruc- 


TROTWOOD, 0.—J. A. Longnecker, 
sales manager of Trotwood Trailers, 
Inc., has announced the appointment 
of the following distributors and 
dealers: 


Hotchkiss Motor Sales, Sylvania, 
O.; House Trailers, Inc., Indianapolis; 
Petrie Tractor & Equipment Co., 
Billings, Mont.; Wm. McSwain, Salt 
Lake City, Utah; Trimble Trailer 
Sales, Omaha, Neb.; Carnegie’s Ga- 
rage, Vineland, N. J.; Stanley M. 
Winne, Kingston, N. Y. 





govern those who cater to trail- 
ers. 

“Six paragraphs of the hotel- 
men’s measure are devoted to 
suitable toilet facilities and dis- 
posal of wastes from toilets, while 
sanitary codes covering trailer 
camps should be the same as for 
ordinary tourist camps. 

“To sum it all up regarding 







°A NEW LOW-COST FEATURE 








this bug-a-boo about what to do 
with trailers, the following has 
been done: National and state 
parks are not making rules 
against trailers; they are making 
provision for allotting space to 
them, each space to accommo- 
date a certain number, with fa- 
cilities such as water, toilets and 
baths. 


“The same can be done in 
trailer camps, each camp to have 
water outlets. Toilets and baths 
according to the number of people 
it accommodates, but, even with- 
out regulations, the trailerites 
themselves will demand these fa- 
cilities or move on to a camp 
that can give them what they 
want. 


“Tt is only a repetition of the) 
early days of the automobile. We | 


had no garages, but as the de- 
mand was created it was met— 


as will the camps for trailers| 


meet the demand. 


“We are clamoring for legisla- 
tion in New York, not because of 


the need for a sanitary code be-| 
cause the trailer is a menace but | 


because of the unusual publicity 


given to the trailer many think | 
the highways are full of them) 


and that there is an immediate | 
demand for parking space for 


trailers. This is all bunk. Very | 


few are being sold, as a matter 
of fact, and what will happen, | 
will be the same as has happened | 
in Miami. As the demand was| 
created it was met, and there | 
are camps with good and bad | 
facilities. Those that have a 
good camp are heavily patron- 
ized. Those that have not the 
proper facilities are passed by. 


“Another good example is the 
public camp at Sarasota, Fla. 
After repeated demands by the 
Tin Can Tourist Assn. for the 
facilities necessary and which 
were not put in, the association 
voted not to return there next 
year and are going where they 
are guaranteed proper accommo- 
dations. So it will go. 


“We are not going backwards 
because of the trailer. We want 
proper sanitary facilities and we 
will demand them. We make the 
hotels give us what we want; so 
will we trailerites make the 
camps give us what we want. Why 
let the hotel people set up laws 
for campers? They tried to put 
the tourist camps out of busi- 





Form Company 


ALBANY. — Trailer Autohomes, 
Inc., New York city was chartered 
Mar. 19 by the secretary of state 
with capital of 500 shares non par 
value stock to manufacture trailers. 
Harry Friedman, Edgar Lowell, El- 
eanor Rosenbaum, 30 Rockefeller 
Plaza, New York, are directors and 
subscribers. 








TO BOOST TRAILER SALES 


EVANETIAN BLINDS 


VERY trailer prospect and owner 
wants venetian blinds, but until 

the appearance of Evanetian Blinds, 
high cost made them a luxury. The low 
cost of Evanetian Blinds brings them 
within the reach of every trailer buyer. 
Now, trailers with old-fashioned roller 
blinds or no blinds at all are out of date. 


Progressive manufacturers have been 
quick to realize the sales appeal of 
Evanetian Blinds and will soon offer 
them as standard equipment in low- 
priced as well as high-priced models. 
These smart-looking blinds let in any 
desired amount of daylight and per- 
mit free circulation of air. But they 


FOR TRAILERS 





The angle of the shutters is regulated 
by a simple turn of the control knob. 






@ Smart and attractive Evanetian Blinds im- 
prove the appearance and livability of any trailer 
interior. The shutters can be raised, lowered and 
tilted to any angle. They stay firmly in place with- 
out rattling, regardless of vibration or bumps. 


can be regulated to shut out the burn- 
ing sun on hot days—and when tilted 
upward they insure complete privacy. 


Evanetian Blinds can be raised or low- 
ered easily and the shutters tilted to 
any desired angle. They are rubber- 
tipped and so firmly held in place by 
the exclusive Evanetian controlling 
mechanism that they will not loosen or 
rattle, regardless of jolts and bumps. 
Available in four standard sizes with 
overall widths of 17144, 2134, 26 and 
301% inches, Evanetian Blinds will fit 
practically every trailer window. Made 
of the finest Port Orford cedar, they 
last indefinitely. Natural cedar (light), 
light buff and light green are the three 
optional colors. 


To add beauty and distinction to any 
trailer and to insure occupants venti- 
lation with privacy, it is only necessary 
to install Evanetian Blinds. Requests 
for further information should be sent 
to the address below. 


EVANS PRODUCTS COMPANY 


TRAILER SPECIALTIES DIVISION 
Detroit, Michigan 


Union Guardian Building . 





14 Makes, 
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White Plains’ All- Trailer Show Proves Successful 
All Models, Repr presenting 


Are Exhibited 


By CHARLES B. BARR 


WHITE PLAINS, N. Y.— Be- 
lieved to be the first privately- 
sponsored enterprise of its type, 
the Southern New York and Con- 
necticut Trailer Show drew thou- 
sands of prospects to the West- 
chester County Center auditorium 
here Apr. 8 to 13. Advertised as 
an “all-trailer” show, the exhibit 
proved that trailers can stand on 
their own feet as an attraction 
and that dealers benefit more by 
this type of promotion than by 
that afforded in the _ surging 
throngs of an automobile show. 

Twenty-six trailers, represent- 
ing 14 makes, were shown on the 
floor of the huge auditorium. 

While a few makes of passenger 
cars were shown under the bal- 
conies, plus several other exhibits 
of a general nature, these non- 
trailer features were not men- 
tioned in advertising or publicity 
and were relatively inconspicuous 
in the hall. They were used 
mainly as “fillers” to avoid the 
necessity of leaving bare expanses 
of floor space. 

Cc. J. Nuttall and R. L. Fox, the 
promoters, have no connection 
with the automotive field and 
conceived the trailer show idea 
largely as a result of their lay- 
men’s interest in the growth of 
the trailer industry. The two men 
are engaged in a real estate and 
building promotion service and 
publish a Westchester real estate 
magazine. 

Fox told Trailer Trade that the 
enthusiasm shown by exhibitors 
was much in excess of expecta- 
tions, and that the attendance on 


Which 
SHALL | SELL 


many others, is producing thousands of 
inquiries—many of them coming from 
your own territory. 

SCHULT DEALER POLICY 


As in the automotive trade, where the 
popular priced cars are the best sellers— 


so, in the trailer business 


priced line affords the greatest oppor- 


tunity for dealer profits, 


PRICED TO SELL! ; 
Schult designed its line to get the big 
.and does! Schult . 
dealers are making real profits because 
they offer the most trailer value for the 
money. Buyers recognize this as soon as 
they compare. More than that, they find 
a wider range in prices and more models 


popular price market. 


to choose from—another 


Schult dealers sell more of the available 


prospects. 


AGGRESSIVE ADVERTISING 
' Our aggressive advertising campaign 
in such national magazines as Saturday 
Evening Post, National Geographic and 


| the first two days was remarkable 
in view of the bad weather. 

Nuttall said that the 14 makes 
on the floor represented all but 
two of the recognized makes now 
being sold generally in the north- 
east. At least one more exhibitor 
would have taken space if he 
could have obtained a trailer in 
time. 

M. W. Lowe, president of Croft- 
low Trailer Corp., New York City, 
distributor for Hayes, with a 
Crusader Master all-steel job on 
the floor, said he had been “very 
agreeably surprised” at the great 
number of good prospects seen on 
the first two days. 

“This show has given me a very 
different view of exhibitional pro- 
motion,” Lowe said. “It is being 
staged at the right time of the 
year and is far better than the 
automobile show. When we get a 
prospect in our space we have a 
chance to talk to him. Nuttall 
and Fox deserve a lot of credit 
for their handling of the show.” 

“We have seen more real buyers 
of trailers than at either the 
sportsmen’s or automobile shows,” 
declared Lloyd P. Chittenden, of 
Chittenden, Chapin & Co., New 
York City, distributor for Curtiss 
Aero Car, York and Schult, which 
had one model of each make on 
display. He added that the ex- 
clusive trailer show is much bet- 
ter than the mixed type and that 
outdoor showings offer too much 
distraction. 

Frank Dale, New York district 
manager for Auto Cruiser Sales 
Corp., with one trailer on the 
floor, said that on opening day he 


the medium 











APPOINTED STATE DISTRIBUTOR for Hayes trailers, W. S. 
Edwards, president of Edwards Motors, Birmingham, Ala., one of the 
largest Chevrolet dealer in the south, is shown with trailer and 
power car ready to take one home with him. 


had closed two sales and opened 
a new dealer outlet. 


“The all-trailer show is the only 
effective type of promotion,” said 
William J. Burns, New York dis- 
tributor for Palace Travel Coach, 
represented by a single trailer. 
On the first two days, he declared, 
the prospect line was much better 
than at the national automobile 
show. “People are interested or 


they wouldn’t bother to come out | 
“and | 
it is easier to determine whether | 


here,” Mr. Burns remarked, 


they mean business. The curiosity 
seekers have been weeded out.” 


“During the first two days we 


have lined up some exceedingly | 
fine prospects, one of whom may | 


buy eight or 10 trailers for a spe- 
cial use,” declared James R. 


In line with the Schult policy of full 


on to dealers. 


There are a 
reason why 


cooperation, these inquiries are passed 


Territory is protected. 


Adequate merchandising help is given. 
Discounts correspond to those in the 
auto trade. Financing of trailer sales can 
‘ also be arranged. 
TERRITORIES OPEN 


few major distributing 


" points still open. If you have a demon- 
strated ability to merchandise, Schult 


urges you to write today outlining your 


Dept. 604 


facilities or experience. 


SCHULT TRAILERS, Inc. 


Elkhart, Indiana 


Largest Manufacturers of Popular Priced House 


A ee 


Te Lae 


and Commercial Trailers 
In Canada— 


Beach-Schult, Ltd. 
Ottawa, Ontario 


ILERS 





| Ashley, president of Ashley Trail- 


ers, Inc., Bronx, N. Y. 

Rice Bros. Motor Co., White 
Plains, exhibited four Covered 
Wagon models. Humer - Binder 
Co. had two Bender Travel Man- 
sions on the floor. Four Trot- 
woods, including a horse trailer, 


|were shown by Ryder Trailer 


Sales, Milford, Conn, Silver Dome 
had three models, exhibited by 
Silver Dome Trailer Co. of Larch- 
mont, N. Y. 

George H. Percival, of Mineola, 
L. L, featured a Pilgrim coach. 
Empire Trailer Builders, Inc., 


| Bronx, N. Y., had a double show- 


ing, one model each of the Vaga- 
bond and Empire lines. The Schult 
was seen in two different exhibits, 
that of Chittenden, Chapin & Co., 
distributor, already mentioned, 
and of the Westchester dealer, 
Croton Sales & Service, Croton- 
on-Hudson. 

Considerable interest was shown 
in the exhibit of Steer-O-Matic 
Third Wheel Corp., New York| 
City, introducing its new third 
wheel and hitch for which aston- 


ishing claims are made. Robert D. | 


is secretary-treasurer 
inventor 


Henderson, 
of the corporation and 
of the hitch. 

The exhibits of passenger cars, 
placed under the balconies and on | 
the large stage, included Cord, 
Duesenberg, Austin, Chrysler, 
Plymouth, Packard, Ford, Lin- 


Hayes Trailer 
Division Names 
Representatives 


GRAND RAPIDS.—The follow- 
ing new distributors for Hayes 
safety steel automobile trailers 
have been announced by R. H. 
Mulch, general sales manager of 
the trailer division of Hayes Body 
Corp; 

Carleton-Vredevelt Motor Co., 
Kalamazoo, Mich.; Corwin- 
Churchill Motor Co., Bismarck, 
N. D.; Edwards Motor Co., Birm- 
ingham, Ala.; Geffen-Wolf Motors, 
Inc., Utica, New York; The Horn 
Co., Cleveland; Trailer Coach Co., 
Knoxville; Van Denburg Motor 
Co., Syracuse; Howry-Berg, Inc., 
Denver. 

The distributors, in turn, have 
announced the appointment of 
the following dealers: 

Howry-Berg, Inc.; Sheeley Mo- 
tor Co., Fort Collins, Colo.; Tri- 
angle Chevrolet Co., Trinidad, 
Colo.; E. E. Jones, Alamosa, Colo.; 
Brighton Motor Co., Brighton, 
Colo.; Walker Motor Co., Pueblo, 
Colo.; Dreggan Motor Co., Chey- 
enne, Wy. 

Edgerton Motor Co., distributor 
for southeastern Virginia, ap- 
pointed the following: Goodwin 
Motor Co., Suffolk, Va.; Tappa- 
hannock Motor Co., Tappahan- 
nock, Va.; O. E. McPherson, Eliz- 
abeth City, N. C. 

S. L. Davis, president of Hayes 
Illinois Co., Illinois distributor, 
announced the appointment of 
the following: 

Roseland Buick Sales, Chicago; 
National Motors, Chicago; Ewing 
Motor Co., Macomb; Brotzman & 
Helms, Elgin; Hickory Street Car 
Market, Champaign; Bruce Kim- 
ball Motor Co., Taylorville; John- 
son-Moody Co., Peoria; Miller 
Motor Sales, Waukegon; Illinois 
Trailer Coach Mart, Springfield. 

Harry Z. Rosenfeld, president 
| of Badger Body & Trailer Corp., 
Nebraska distributor, appointed 
| these dealers: Towle Motor Co., 
York, Neb.; Sliger Motor Co., Mc- 
| Cook, Neb.; E. A. Martin, Grand 
Island, Neb.; Lincoln Tent & 
Awning Co., Lincoln, Neb.; Park- 
| Way Chevrolet Co., Sioux City, 
| lowa. 





coln, Willys, Nash and LaFayette. 
Several of these displays were tied 
in with the trailer exhibits. 


SNAPPING TURTLE HITCHES 


NOW GUARANTEED! 


ENGINEERING 
ADVANTAGES FOUND 
IN NO OTHER HITCH 


Alemite lubrication. 

Oversize hand-chrome plated 
ball-bolts. 

Lever-lock that can’t let go. 

Reamed ball socket for greater 
clearance. 

Theft-proof padlock slot. 

Double-strength beam flanges. 


Automatic wear take up. 


Snubbing action against back- 
thrust. 


CONDOS WDY- 


Turtle Hitches are guarant 


In these hectic days of claims and counter- 
claims in the trailer industry, one thin: 
out as sure and certain—an unconditional 
guarantee of workmanship and material. 


stands 


And that is why it is noteworthy that Snapping 
a against break- 


age and the ball is guaranteed against rust. 


You can install Snapping Turtle on any or all 
of your models with a confidence. You 
can assure your dealers or customers that if 
Snapping Turtle balls Sail rust—or if the 
hitch should not stand 7 u will replace 
it without any charge or ob gation. For we 
stand back of Snapping Turtles 100%. Write 
for quantity prices and further information 
about Snapping Turtle Hitches. 

Also, write for information about our gear- 
jacks, inverted jacks, screw-jacks, cam-type 
jacks and trailer bumpers. 


SAGINAW PLATING & SPECIALTY CO. 


WEBBER AT JEFFERSON 


* SAGINAW, MICHIGAN 





NEW YORK (UTPS).—‘If the 
mountain will not come to Mo- 
hammed, Mohammed must go to 
the mountain.” 

Customers do not ordinarily 
come to the salesman, and there- 
fore the salesman must go to the 
customers. In this the trailer has 
already proven of _ inestimable 
help by bringing samples, demon- 
stration outfits and portable dis- 
plays right to the place where 
needed—to the customer. 

The attractions of the country 
life appeal to many city-dwellers 
who must keep home, The attrac- 
tions will not come to the city- 
people, and so the city-people, by 
means of their trailers, must go 
to the country spots. 

People in the backwoods of the 
country cannot make trips to ur- 
ban centers for medical atten- 
tion, for library books, and for 
the other facilities which city 
folk take for the common-place. 
Here, too, the trailer has served 
as the medium of eliminating the 
distinction. Trailers carry motion 
pictures into out-of-the-way areas. 
Libraries serve regions formerly 
inaccessible. Mrs. Mary Babcock 
has a fleet of trailers to carry 
dentists into the back-country of 
North Carolina. 

Used for Propaganda 

For people who could not come 
to the cities to hear the political 
speeches, Jim Farley bought 50 
trailers to constitute a Roosevelt 
caravan for, propaganda in the 
last election. 

The trailer has demonstrated its 
value in closing the gaps separat- 
ing places. But there now is re- 
vealed still another use of the 
trailer. Scientists now use the 
trailer as a laboratory. 

By means of a trailer, entomolo- 


gists are able to save time, appa- | 


ratus, money and man-power. In 
a laboratory set up in an auto- 
mobile trailer, entomologists of 


the United States department of | 
agriculture are now engaged in a| 
study of insects in peach or-| 


chards where the phony peach 
disease occurs under the condi- 


tions of natural spread. This in-| 
cludes orchards from Georgia to| 
Texas, In less than 8 months last | 


year this field laboratory stopped 
at 60 places in 28 counties in 11 
* states. 

On their 10,600-mile trip the no- 
madic entomologists collected 
3,709 lots of soil, vegetation, and 
trash that might harbor the in- 
sect culprits, a job that without 


the trailer would call for more} 


time, a larger force, duplicate sets 
of apparatus, and temporary quar- 
ters at several points. 


Supplied by Engine 

As fast as they are collected, 
samples are run through large 
funnels which force insects into 
small collecting jars. There are 
eight of these funnels in the 15- 
by 6-foot laboratory, which con- 
tains also storage cabinets, a mi- 
croscope, a sink, a water tank 
and a desk, Electric power is sup- 
plied by the engine of the truck 
that draws the trailer. 

“This new laboratory on 
wheels,” says Lee A. Strong, chief 
of the bureau of entomology and 
plant quarantine, “puts workers 
and their tools where and when 
they are needed, with no time out 
for dismantling or reassembling 
apparatus. Nor do problems of 
laboratory quarters, heating, 
lighting, and weather vex the en- 
tomologist on the trailer road.” 

The use of the trailer to facili- 
tate scientific investigation might 
well extend to many other fields 
of learning, and could be of value 
in commercial enterprises as well. 
Field expeditions in zoology and 
the other biological sciences 
would be especially benefited by 
a trailer. Prospectors of the metal 
ores, or of oil would help them- 
selves tremendously by having a 
trailer with the necessary labora- 
tory equipment right on the loca- 
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Trailers Valuable in Scientific Investigation 


U. S. Entomologists Take 
‘Wheeled Lab’ 10,000 Miles 


By OYRUS BERNSTEIN 


tion to conduct the tests. Motion 
picture groups could carry their 
developing equipment with them, 
find out which shots were good 
ones, and thus avoid expensive 
retakes involving long journeys 
back and forth. 


The applications of the trailer 
are numerous. Its advantages are 
likewise numerous. But they may 
be said to include the following: 
The trailer affords the means to 
perform operations at the actual 
scene, under natural conditions. 
Time is conserved by the avoid- | 
ance of waits for reports, instruc- 
tions, queries, etc., which would 
arise when the activities are di- 
vided as to authority and locale. 
Apparatus is conserved by the 


need of only one set of instru- 
ments, the set in use at the scene 
of operations. The number of men 
necessary is decreased, for only 
the men actually required for the 


TRAILER BUSINESS has reached the point where distributors 
now are handling sales from modern automotive sales rooms, as evi- 
denced by this home of the National Trailer Sales Co., Los Angeles 
distributor for Hayes. 


task will be concerned with the 
activities. There is no necessity 
to hold a home crew in semi-ac- 
tivity waiting for results from the 
scene. 
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Trailer Polishes 
Ready to Market 


DETROIT. — Great Lakes 
Chemical Co., a new manufac- 
turer in the trailer field, has an- 
nounced a line of leatherette 
and plywood cleaner polishes. 


Leatherette cleaner polish has 
been perfected by Great Lakes 
chemical engineers to clean 
grease and dirt from leatherette, 
restoring its color and beauty, 
leaving the leather soft and pli- 
able and easy to polish, the com- 
pany asserts. This leatherette 
cleaner polish is said to with- 
stand salt air corrosion. 


Great Lakes has also brought 
to the trailer field a plywood 
cleaner polish that will clean 
cooking grease and dirt from ply- 
wood and leave a glossy protec- 
tive film on the wood. 





IT SORT OF LOOKS AS THOUGH WE PEEKED! 


Listed as standard by the 
Underwriters’ Laboratories 


DUO-THERM DIVISION, MOTOR 


ye you look over the Duo-Therm trailer heater, 


you may accuse us of sleuthing. You may think 


no one could make a heater so perfectly suited to 


your trailer without sitting in on your meetings and 


studying your blueprints. 


As a matter of fact, that’s just about what we've done. 


For two long years, we’ve been making trailer heaters 


that weren’t for sale. They've been used for tests—and 


more tests. In laboratories—and in trailers under 


actual road conditions. And now we're ready with an 


oil-burning heater that’s a good two jumps ahead of 


any other trailer heater made. 


Using readily-available No. 1 fuel oil or kerosene, 


the Duo-Therm pours out clean, odorless, noiseless, 


trouble-free heat. In a standard coach, it raised the 


temperature from 38° to 80° in 40 minutes. Yet the 


patented Dual-Chamber burner has so great a clean- 


fire range that the twist of a dial cuts the heat supply 


to a gentle warmth—with combustion still at top effi- 


ciency. It’s the most economical burner made! 


Rough roads don’t bother the self-levelling oil-feed. 


The Duo-Therm draws oxygen from outside the trailer. 


Small, easily installed and handsomely finished, the 


Duo-Therm offers a potent selling story to any trailer 


manufacturer—one that will help his salesmen to earn 


bonuses. 


Write for full information to the Duo-Therm Divi- 
sion, Motor Wheel Corporation, Lansing, Michigan. 


DUO-THERM 


OIL- BURNING 


aling TRAILER HEATERS 


WHEEL CORPORATION, LANSING, MICHIGAN 
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Trotwood Given Contract for Gov’t. Trailers 


New Portable Laboratories 
Will be Used by War Dept. 


TROTWOOD, O.—A special 19- 
foot trailer shell purchased last 
year by the war department from 
Trotwood Trailers, Inc. and de- 
livered to Wright Field, Dayton, 
where it was completely equipped 
as a portable photographic labora- 
tory, has proved so practical and 
satisfactory that the department 
recently asked for bids for several 
more of these models. 

Trotwood was awarded the con- 


Trailer Safety 
Chain is Added 
To McKay Line 


DETROIT.—A _ special safety 
chain, which serves as an emerg- 
ency connection between a motor 
car and a trailer, in case the 
regular hitch lets go, has been 
brought out by the McKay Co., 
makers of motor accessories. The 


FASTENED TO REAR OF CAR 


device may be used either singly 
or in pairs, but a pair hitched 
diagonally, is recommended for 
the most satisfactory action under 
varying circumstances of the road. 

A McKay “Klip Lock” fastener 
at each end is designed to hook 
into any link of the chain so that 
the chain itself can be run 
through a ring, around a brace 
or bumper, or to any other point 
of attachment and properly fast- 
ened without difficulty. 

The price of a pair of these 
chains is less than half that of a 
good set of tire chains, and there 
are already 14 states where the 
owner of a trailer is compelled 
to take some such precaution for 
the safety of other vehicles. 


tract, calling for completely 
equipped trailers. These new port- 
able laboratories will be of all- 
metal construction including the 
chassis, frame and exterior cover- 
ing. The gross weight of the lab- 
oratory assembly complete with 
accessory equipment will not ex- 
ceed 2,800 pounds. They will be 
completely insulated and air con- 
ditioned. 

The air conditioner is a motor- 
driven blower with an air filter 
of loosely packed material, for 
which can be substituted a chem- 
ical cartridge for keeping the air 
pure even under gas attack, a 
possibility to be considered in 
operation of a portable laboratory 
at a military air base. 

These trailers will spend little 
time on regular highways but in- 
stead will be towed over fields and 
rough terrain. Trotwood individual 
wheel suspension, used on these 
models, is believed well adapted to 
this type of travel. 

Electric power will be furnished 
by small light-weight generating 
plants. City water will be used 
when available but more often a 
lake or creek will prove the most 
convenient source, and a small 
electric pump is placed in opera- 
tion. A reserve water tank makes 
film development possible. 

The Trotwood company has also 
recently been awarded the con- 
tract for a 23-foot trailer ordered 
by the department of agriculture. 
This trailer will be used as a field 
office with the soil conservation 
service in New Mexico. 


Dealer Groups 


Expanded in Il. 


CHICAGO.—Considerable activ- 
ity is in evidence along trailer 
row here in expanding dealer or- 
ganizations. The Hayes Illinois 
Co. has announced through §. L. 
Davis, president, the addition of 
17 new dealers, three of whom 
are located in Chicago. 

Fred Hawkins, distributor of 
Schultz and Rex trailers, has an- 
nounced the appointment of 12 
new dealers and the opening of a 
trailer sales lot at the strategic 
“five points” intersection of routes 
12, 20 and 41 on Indianapolis 
boulevard between Hammond and 
Whiting, Ind. 


POLLAK TRAILER PARTS 
Standard Equipment with the Leading Manufacturers 


Stop and tail lamps available i 


110-Volt Receptacle 


black enamel, chrome rim or all- 


chrome; 110-volt receptacle. 
proof with tapered semi-soft 


CONNECTOR 
ASSEMBLY 


Send for 
Catalog 


Available with 
Oblong, round or oval mounting flange. 


Joseph Pollak Corp. 


Water- 


plug. 


either 4, 6 or 8 contacts. 


Write for 
Quotations 


H. Glenn Johnston, 12-216 General Motors Bldg., Detroit, Mich. 





INTERIOR VIEW of trailer equipped with Evanetian blinds to 
provide privacy, beauty and ventilation. Made of Port Orford cedar, 


they are available in four standard sizes to fit practically every trailer 
window. Manufactured by Evans Products Co., Detroit. 


Covered Wagons Utilized 


As Radio 


Contest Lures 


MT. CLEMENS, Mich.—Na- 
tional advertisers are picking up 
the great publicity value of trail- 
er coaches in ever increasing 
numbers, with trailers now being 
given away as prizes by several 
manufacturers. 


Procter and Gamble Co. are 
awarding 25 Covered Wagon trail- 
ers and 25 Ford V-8 sedans as 
part of a nation-wide contest for 
Camay soap. The trailers are 
being prominently featured in 
Camay advertising, which has 
been designed to reach an audi- 
ence of 24,000,000 magazines and 
newspaper readers. Radio men- 
tion of Covered Wagon trailers is 
also being made on the Pepper 
Young family program. 


Co-operating with the soap 
manufacturers, Covered Wagon 
dealers have displayed window 
and counter signs and have 
opened their show rooms to in- 
terested spectators desiring to 
see what the trailers which were 
to be prizes looked like. Several 
dealers arranged trailer parades, 
tying in with local Ford dealers 
and carrying a Procter and Gam- | 
ble company representative along 
with the caravan. Interest stimu- | 
lated by the contest has resulted 
in increased sales throughout the 
country, Covered Wagon dealers 
report. 

Lennen and Mitchell, Inc., mak- | 





ers of Pebeco toothpaste, have 
awarded four Covered Wagon}! 
trailers as prizes in a recent radio | 


BETTER 





program, known as the Gump 
family, while Johnson’s wax 
company is to award 12 Covered 
Wagon de luxe models in a con- 
test begun early this month. The 
prizes are being “plugged” by 
Fibber McGee and Molly, radio 
favorites. 

In both the Pebeco and the 
Johnson’s wax radio programs, 
trailer sequences are being used. 
The Gump family has been on a 
trailer trip of the country, and 
special continuity built around 
trailers was assigned for the Fib- 
ber McGee and Molly program. 


In addition to national adver- 
tising, from which all trailer 
manufacturers are _ benefiting, 
many local contests in which 
trailers are the prizes are being 
reported. The merchants of Mt. 
Clemens, Mich., recently staged a 
city-wide promotion in which 
tickets were given away with 
orders, with the tickets offering 
a chance on a trailer. County 
fairs and various charity organi- 
zations are finding trailers a 
novel, interest-provoking prize to 
award. 

Trailer dealers have found that 
a sizeable market is being built 
through selling trailers to organ- 
izations which will offer them as 
prizes. Whereas a few years ago 


; an automobile was almost the 


standard prize in radio, news- 
paper, or local contests, the trail- 
er is fast supplanting it, from an 
attention getting standpoint. 


SANITATION 


Aboard any Trailer 
is assured by the 
installation of 


SANDS 
| TRAILETTE 
CLOSET 


ad 


A compact, efficient, sanitary and odorless fixture adapt- 
able to any size or type of trailer. Requires no chemicals 
and consumes but quart of water for each flush. 


Easily installed. Finished in all-white with chrome 


plated trim, Descriptive literature, with dimensions, sent 


upon request. 


A. B. SANDS & SON CO. 


TRAILER DIVISION 
2 WEST 45th ST., NEW YORK, N. Y. 


Chicago Trailer 
Distributors in 
New Association 


CHICAGO.—With Fred Hawk- 
ins, Schult and Rex distributor, 
elected as president, and two 
women chosen for other offices, 
trailer merchants of this city 
have just formed the Chicago 
Coach Trailer Assn. 

Picked as vice-president was 
Bettie Orr, Royal, while Lois 
Witte, H-B Coach, was voted in 
as secretary-treasurer. Directors 
elected, in addition to the officers, 
were Robert Crist, Covered 
Wagon, and Albert Eberhart, 
Silver Moon. 

According to Hawkins, the 
association was organized for 
purposes of exchanging ideas 
within the trade, and crystal- 
izing sentiment among distribu- 
tors, dealers and parts vendors 
against unfair and discriminatory 
legislation affecting the use of 
trailers. 

Discussing the program of the 
association, Hawkins said: 

“While composed of distribu- 
tors at present, of whom 14 are 
members, we hope to branch out 
as we go along, with the idea of 
including associated dealers, 
parts vendors and even trailer 
camps. We are going to work 
for fair treatment of trailer 
owners. At the same time, we 
realize that improvements in 
sanitation and other accommo- 
dations of trailer camps is nec- 
essary.” 


‘Evanetian’ Blinds 


Offered in 4 Sizes 


DETROIT.—Port Orford cedar, 
known as the “aristocrat of wood,” 
will be used exclusively by Evans 
Products Co. in the manufacture 
of Venetian blinds for house trail- 
ers, according to E. S. Evans jr., 
executive vice-president, The blinds 
will be marketed under the trade 
name “Evanetian.” 

Blinds, frames and all equip- 
ment will be furnished complete 
for immediate installation, and 
are available in four standard 
sizes, 1744, 21%, 26 and 30% inches. 

In addition to enhancing the 
appearance of a trailer, Evanetian 
blinds are said to provide ventila- 
tion with privacy. The slats are 
rubber mounted to eliminate 
rattling. 


Schult Output Doubled; 


Plant Additions Made 
ELKHART, Ind.—Demand for 
Schult trailers has increased to 
such an extent during recent 
months that it has been neces- 
sary to increase factory space, 
according to company officials. 
Production, recently pushed to 50 
per cent above last year’s peak, 
has made it impossible to catch 
up with orders on hand, it was 
asserted. 

The factory, now working on a 
large scale basis, and in two 
shifts, is utilizing building meth- 
ods which are bringing about 
considerable improvement in fea- 
tures and quality, without price 
increases. The additions to plant 
space are expected to be placed 
in use before June 1. 


New Fuel Stove Has 
Duplex Heating Chamber 


DETROIT. — Perfection of 2 
new type of gasoline burning 
heater for house trailers, featur- 
ing efficiency, safety and economy, 
is announced by Evans Products 
Co. 

The new unit is known as the 
Evans-Twombly Condition - Air 
trailer heater and is of the thermo- 
circulator type. It is claimed to 
be superior to previously de- 
veloped trailer heaters. It is 
cylindrical in shape and has @ 
duplex-cellular heating chamber- 





TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


Middle-Income Class Found Chief Trailer Buyers 


Average Age of Owners 


Shown Between 35 and 50) 


MT. CLEMENS, Mich.—Owners 
of house trailers are not, as is 
generally believed, people from 
the low-income brackets. 

Although the trailer coach in-| 
dustry is regarded as a child of| 
the depression, whose growth was | 
fostered by the need for cheap} 
housing, a survey by the Covered | 
Wagon Co., trailer coach manu- 
facturers, shows that the average | 
income of the average trailer) 
owrer is between $1,500 to $2,500, 
and that only .09 per cent had in- 
comes of less than $1,500. 


A good portion of those an- 
swering the survey had incomes 
running from $2,600 to $3,500 and 
higher, and .07 per cent had in- 
comes above $10,000. 

Evidence of the fact that a full 
dress or an evening gown is as 
much at home in a trailer as in 
the innermost metropolitan social 
circles is found in the roster of 
millionaires and leaders of indus- 
try and society who own trailers. 
Such men as Willliam K. Vander- 
bilt, Joseph L. Widener; Philip 
Wrigley, wealthy sportsman; 
Henry L. Doherty, utilities mag- 





nate; Phil Plant; G. A. Munn, 
Chicago capitalist; and many oth- 
ers have found that trailers broad- 
en their travel horizon. 

The age range of the average 
trailer user, according to the sur- 
vey is 36 to 50 years old. Very 
few single persons operate trail- 
ers. The average owner is a man 
of medium means who can afford 


4 Appointments 
Announced By 
Covered Wagon 


MT. CLEMENS, Mich. — Ap- 
pointment of Roy L. Warren as 
director of purchases and D. R. 
Donaldson as_ vice-president in 
charge of manufacturing, is an- 
nounced by A. G. Sherman, presi- 
dent of Covered Wagon Co. 

Warren has been affiliated with 
the automotive body industry for 


Roy L. Warren D. R. Donaldson 


29 years, 18 of which he served 
in purchasing capacities. For the 
past six years he was a purchas- 
ing agent of Briggs Mfg. Co., De- 
troit. Previously he had been con- 
nected with Locke & Co.,, 
Rochester, N. Y., auto body manu- 
facturers, and Anderson Carriage 


Co., Detroit, predecessor of Mur- | 


ray Body Co. 


R. G. Bentley, formerly in 
charge of buying continues as/| 
Warren’s assistant. 


Donaldson for the past two 
years had been factory manager 
of the trailer company. Prior to 
joining Covered Wagon in 1935 
he was general superintendent of 
the main plant of the Murray 
Corp. In 1934 he was factory man- 
ager of the Meldrum plant of the 
Briggs Mfg. Co. 

Appointment of B. F. Maddux 
as traffic manager of the com- 
pany is also announced. Mad- 
dux, who has charge of all traf-| 
fic and transportation activities 
of. the. company, has been closely | 
associated with railroading and 
traffic problems for 13 years. 


Robert G. Silbar. has been! 








named assistant advertising man- 
ager of the company. 


to vacation on the road, or who 
is sufficiently well off to drive 
south in the winter and north in 
the summer. Professional men 
and the upper middle-class own 
most of the trailers, the survey 
showed. Owners include proprie- 
| tors of stores, salesmen, engineers, 
executives and expert mechanics. 
The curve of trailer owners on a 
chart is comparable to the curve 
of medium-priced automobile 
owners. 


These people use house trailers 


| primarily for vacations, week-end 


excursions, hunting, fishing and 
sports. Very few use trailers as 
permanent homes. 

The average trailer travels 6,475 
miles a year, at a travel saving 


A 
} 
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| to the owners of $78.84 per month, 


or $387.77 per year. 

Of the four models manufac- 
tured by Covered Wagon, two are 
designed to sell in the lower in- 
come brackets and two in the 


upper. Heaviest sales are reported | 
|on the two medium-priced models. 


The percentage runs about three 
to two for de luxe models and five 
to one for custom models, as com- 
pared with the low-priced trailers. 
In point of dollars and cents, sales 
of the de luxe and custom models 
exceed those of the low-priced 
trailers. 

People in the upper income 
brackets—above $2,500 a year— 
own most of the trailers which are 
factory-built. In trailer camps 
they form an aristocracy similar 
to that of a small city. They are 
able to live comfortably and at 
the same time see the country. 
They use their trailers largely for 
pleasure, rather than for business. 





Minneapolis Bars 
Trailer As Home 


MINNEAPOLIS.—Families _liv- 


ing permanently in trailer homes | 
themselves | 


this week found 
barred from this city. 

In a notice sent to filling sta- 
tion owners and “other persons 
concerned,” Dr. F. E. Harrington, 
city health commissioner, called 
attention to existing ordinances 
prohibiting trailer dwellings on 
private property here. Both 
trailer occupants and agents 
renting the ground to them are 
equally guilty for such violations, 
the commissioner said. 

About a dozen complaints 
against trailers that have appar- 
ently become permanent homes 
have been received by the city 
health office. The law requires 


PUT 


TOP HAT 


ON YOUR TRAILER 





that any domestic dwelling in the 
city must be directly connected 
with city sewer and water serv- 
ices, Dr. Harrington said. 

The ohly available parking 
space for trailer homes in Minne- 
apolis is the municipal tourist 
camp and tourist campers are 
charged 50 cents a day. More- 
over the city park board “doesn’t 
want any permanent residents at 
the camp,” Charles E. Doell, as- 
sistant park superintendent, an- 
nounced. 


Regulation Studied 
DEARBORN.—The city council, 
under the direction of Mayor John 
L. Carey, is studying trailer ordi- 
nances and regulatory measures for 


the purpose of writing a measure for 
this city that will be a model for 
cities of similar size in Michigan to 
follow. A group of trailer manu- 
facturers have been invited to meet 
with the officials to help formulate 


r 


the proposed legislation. 


A 


@® There’s a simple, clear-cut method of turning 


out a “smooth as glass”’ 


top for your trailers. It’s 


easy to transform raw canvas into a finished job 
that matches the beautiful body and interior 


finish. 


Of course, it’s finished with Acme Sil-Top, but 
that’s just the surface finish that helps sell your 
product. Acme has worked out the complete top 


finishing system from start to finish. 


Let us tell you the details—it’s simple. 


Then 


let Acme put a test job through for you and you'll 
see how Acme Trailer Sil-Top Finish can put a 


**Top Hat on Your Trailer.”’ 


Write for Details 


ACME WHITE LEAD & COLOR WORKS 
DETROIT, MICHIGAN 


ACME Si@/op SYSTEM 





TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


NSC Report Suggests 
Equitable Safety Laws 


(Continued from page 1) 


Charles L. Day, President of the Faunce Motor Co., our 
distributor in Pittsburgh, makes some pertinent remarks 
about the trailer business. He says, “We are glad to be in 
on the ground floor. The trailer business is now an im- 
portant part of our operation, has shown a definite profit 
every month. We sincerely recommend to any dealer that 
he enter the trailer business, not as a side line but with 
the thought that it will be a profitable department in his 
operation.” 

The Big Season will soon be here so NOW is the time to 
act! Wire or write today for details about the franchise 
and the amazing new low-priced Model that is already 
bringing prospects and PROFITS to Covered Wagon 
dealers. New Low C. I. T. floor and time payment plans 
available. 


rr. THE AMAZING 
- NEW LOW PRICED 
STANDARD MODEL 


COVERED WAGON CO. 


541 CASS AVENUE MT. CLEMENS, MICH. 


Builders of Trailer Homes and Commercial Display Coaches 


EE 


COVERED WAGON fone 


ATTENTION!! 
TRAILER MANUFACTURERS 


HOOF has every part you need in 
building trailers. Shipment can be 
made TODAY from centrally located 
Chicago. If you are one of a few 
builders who are not familiar with 
Hoof service and reliability, you should 
send for TRAILER PARTS CATA- 
LOG No. 37. It’s free, of course. 


C. M. HOOF COMPANY 


1736 $. MICHIGAN AVE. - Dept. A4 - CHICAGO, ILL. 


COMPACTNESS features this 
new unit incorporated into the 
De luxe trailer of Federal Motor. 
When not in use, compartment is 
pushed back so that its edges are 
flush with unit adjacent. In use, 
the unit telescopes out, giving 
ample room. 





N. J. May Build 
Trailer Camps 


On Large Scale 


TRENTON, N. J. — Preliminary 
official attention is reported to 
have been attracted here by the 
recently voiced suggestion that 
trailer camps be established on a 
large scale in northern New Jer- 
sey to accommodate tourists vis- 
iting the 1939 New York world’s 
fair. 

Charles P. Wilber, state forester, 
and a member of the state plan- 
ning board, told the press he 
would bring the matter to the 
attention of the board at its next 
meeting. It has been reported the 
problem may be taken up later 
through a conference of the state 
health department and state con- 
servation and devélopment de- 
partment together with local plan- 
ning board and commissioners. 


Possible action toward the es- 
tablishment of trailer camps may 
also result from a resolution now 
pending in the state legislature to 
create a “New York World’s Fair 
Commission of New Jersey.” This 
proposed measure has already 
passed the senate, where it was 
sponsored by Senator Charles E. 
Loizeaux, and is now awaiting as- 
sembly approval. Governor Hoff- 
man, in commenting on the situ- 
ation, said that in his opinion, ac- 
commodations for automobile 
trailer tourists should be a sub- 
ject for study by the new Fair 
commission if it is created. 


AMERICA’S FINEST TRAILER COACH WINDOWS 


Two Models in 
a Wide Range 
of Stock Sizes 
Chosen by trailer 
builders who de- 


mand the highest 
quality. 


HerZim window and screen assemblies are used on 90 per cent of the 
trailers built in America today. They offer clear vision, without cross strips 


of metal to obscure the view. 
ment, waterproof and insert proof. 


They are easily operated, positive in adjust- 
; They simplify production problems 
because they are true to size and are easily installed. 


Metal Mouldings for the Trailer Coach Builder 


We manufacture hundreds of moulding sections that meet every need of 
the trailer builder—drip mouldings, bumper rails, angles, finish mouldings, 
T mouldings, etc. All are described in our Catalogue, that will be mailed you 


upon request. 


HERRON-ZIMMERS MOULDING COMPANY 


3654-76 BEAUFAIT 


DETROIT, MICHIGAN <a 
“a 


{ 








data on the number, seriousness 
and circumstances of accidents 
involving house trailers are very 
scarce because the statistical bu- 
reaus of state departments have 
not distinguished between house 
trailer accidents and accidents in- 
volving other types of trailers. 
Several states are planning to re- 
vise their tabulating system this 
next year to show the segregation 
but at present no reliable figures 
are available. 

However, statistical bureaus of 
several states are of the opinion 
that surprisingly few accidents 
involve house trailers or vehicles 
towing house trailers. Three states 
report definitely that they have 
no record of any accidents in- 
volving house trailers. This in- 
dicates, at least, that a careful 
study should be made of the need 
for special safety legislation for 
house trailers in each state, since 
it is not desirable to restrict be- 
yond reasonable requirements, ac- 
cording to the memorandum. 


Already Included 


Existing state laws already in- 
clude safety regulations for all 
vehicles, including trailers and 
semi-trailers. These regulations 
include equipment requirements, 
performance requirements and re- 
strictions, and requirements for 
vehicle inspection. Some of these 
laws apply to all vehicles operated 
upon the highways, while others 
apply only to new vehicles placed 
in service after a certain date. 
In addition, there are inspection 
standards and rulings which have 
been fixed by state departments 
or commissions which may not be 
given in state laws. 

*The following are the most im- 
portant problems to be considered 
in the safety regulation of house 
trailers: Brakes, coupling devices, 
lights, reflectors, signal devices, 
rear view mirrors, size restric- 
tions, weight restrictions, general 
construction features, speed re- 
strictions and power requirements. 

The brakes of any combination 
of vehicles should be adequate to 
control the movement of and to 
stop the combination without side- 
sway from a given speed within a 
given distance. When trailers are 
equipped with brakes, care must 
be taken to see that these are 
adequate to control the motion 
without sidesway or tendency to 
“jack-knife.” This involves care- 
ful design of the braking system 
so that the brakes on the trailer 
will take hold at the same time 
or slightly before those on the 
towing vehicle. 

Carrying Load 

Regarding coupling devices, the 
NSC report says they should, in 
general, be sufficiently strong to 
carry the load and of such design 
as to eliminate sidesway when in 
operation upon the highway. In 
the past, this has been a serious 
problem in the control of small 
trailers, because everything has 
been used from rope and baling 
wire to some fairly good hitching 
devices. 

Clearance lights, marker lights, 
reflectors, stoplights and direc- 


tional signaling devices are gen- 


erally necessary, the report states, 
to indicate the presence of the 
house trailer combination to other 
users of the highway, and to warn 
them of intention to stop or 
change direction of motion. 

The size of the trailer should 
generally conform to existing 
state laws regarding height, width 
and length. If the trailers are 
built to the maximum width al- 
lowed by law, provision ought to 
be made for windows which can 
be opened without increasing the 
width beyond the maximum al- 
lowable. 

Summarizing its recommenda- 
tions, the NSC report concludes: 
1 Registration laws should be 

clarified to provide definitely 
for registration of house -type 
trailers. A provision requiring 
that house-type trailers be of a 
type or model approved by the 





department or be inspected be- 
fore registration for conformance 
with state laws and the depart- 
ment’s safety regulations is sug- 
gested. 
The term “house-type trailer” 
or “trailer coach” should be 
defined in the motor vehicle code 
as a special type of semi-trailer 
or trailer constructed for certain 
uses. 
The brake requirements should 
conform in general to those 
of the uniform vehicle code, which 
require brakes on new _ semi- 
trailers over 1,500 pounds gross 
weight, and require that a vehicle 
or combination of vehicles shall 
be able to stop within 30 feet from 
a speed of 20 m.p.h. In addition, 
it may be well to require brakes 
on house-type trailers which ex- 
ceed 50 per cent of the weight of 
the tow car, or which will be used 
for transporting persons over the 
highway. : 
A, Coupling devices should be re- 
quired to be of a rigid type 
and of a design approved by a 
state department. They should be 
supplemented by safety chains 
capable of holding the vehicle if 
the coupling should part. The 
connection should be required to 
be fastened to the frame of the 
towing vehicle. 
5 Clearance lights, rear lamps, 
marker lights, reflectors, and 
signaling devices should conform 
to state laws. If the existing laws 
are not adequate, follow the 
recommendations of the uniform 
vehicle code. 
6 Size and weight restrictions 
should conform to state laws 
or the recommendations of the 
uniform vehicle code. Special 
consideration should be given to 
the allowable length for the com- 
bination. An additional weight 
restriction requiring that the 
weight of a hose-type trailer shall 
not exceed that of a towing ve- 
hicle, may be desirable if special 
provision can be made for the 
heavier trailer coaches of the dis- 
play type. 
Rear view mirrors should be 
required when necessary to 
provide adequate rear vision. This 
is generally already covered in 
the state laws. 
8 If persons are to be trans- 
ported in trailers over the 
highway, provision should be made 
for safety glass in the windows. 
A window which can be ised as 
an emergency outlet wou..! also 
be desirable. 
9 Special maximum speed re- 
strictions should probably not 
be imposed upon house trailer 
combinations, as long as the state 
equipment and performance re- 
quirements are adequate. 
10 The general traffic regula- 
tions applying to all vehicles 
should apply to house trailers. 
This can be taken care of by de- 
fining the term, “house-type 
trailer” as a special type of semi- 
trailer or trailer, which are terms 
already defined as vehicles. 


Roamer Moves Trailer 
Plant to Delaware, O. 


DELAWARE, O. — Roamer 
Trailers, Inc. has completed the 
removal of its factory from 
Mansfield, Ohio, to a new and 
larger building here to take care 
of the increasing demand for its 
house trailers. 

Where it was making three or 
four trailers per month during 
1936, its 1937 production calls for 
between five and 10 per day. It 
has added new equipment; and 
is using an all-steel, electric 
welded chassis, made in its own 
shop. The company expects to 
employ 300 men this summer. 


Order 139 Units 


ELKART, Ind—Schult Trailers, 
Inc., has received an order for 189 
Nomad, de luxe and tandem units 
from the Fred Hawkins & Son, Inc. 
The committment covers advance 
sales made by the Hawkins. organi- 
zation in the last two months. 
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Trailer F e€€s, Registration Regulated by 2 N. Y. Law 


Transfer of Tags Banned; 


Fee Same for All Coaches 


ALBANY, N. Y.—Two amend- 


ments to the New York vehicle | 
and traffic law, regulating regis- | 


tration and fees for trailers, have 
been approved by Gov. Lehman. 

The Farenga act, requiring the 
license application for a trailer to 
show the manufacturer’s number 
or similar identification, also pro- 
hibits the transfer to or use of 
pilates on other trailers. 

This amendment to the vehicle 
and traffic law, sponsored by the 
commissioner of motor vehicles, 


R. F. Kuns Issues 
Second Edition 
Of Trailer Book 


CINCINNATI.—A _ wealth of 
trailer information which should 
prove of assistance to salesmen, 
is found in the second edition of 
Trailer Engineering, a 50-page 
book by Ray F. Kuns, well known 
Cincinnati automotive editor. 

Drawn up out of over 20 years’ 
experience in trailer touring and 
building, Kuns’ book is designed 
primarily to assist the home 
craftsman and the prospective 
trailer buyer. 

The book includes chapters on 
the history of trailer coach de- 
velopment, engineering pitfalls, 
trailer chassis and balance, sug- 
gestions for furnishings, trailer 
comparisons, and state regula- 
tions governing trailers. 


‘Clipper’ Heater 


Is Now Offered 


OWOSSO, Mich.—The “Clipper” 
trailer stove, made by the Re- 
nown Stove Co. here, burns kero- 

sene or stove 
oil, and is said 
to be odorless. 
After starting, 
the “Clipper” 
burns without a 
wick. Heat can 
be regulated to 
any desired de- 
gree. 

The stove 
maintains a cir- 
culation of heat- 
ed air which 
cascades from 

the ceiling, and is drawn into the 
stove from near floor level. 

The “Clipper” may be had as 
part of the equipment of trailers 
by specification at time of order- 
ing, and may be placed in any 
convenient location, at the choice 
of the occupant. Fuel for the 
“Clipper” heater is obtainable at 
practically every gasoline station. 


‘Trailer Town’ Planned 
For E. Hartford, Conn. 


EAST HARTFORD, Conn. — 
Connecticut’s first “trailer town” 
will be established here this sum- 
mer, not far from the Connecticut 
river bridge which connects this 
city with Hartford, according to 
announcement by Woldridge Bros., 
who recently acquired the needed 
land. 

While there are already several 
trailer camps in the state, of 
which the largest, in Farmington, 
accommodated about 10 trailer 
families throughout last summer, 
the East Hartford project will be 
the first designed on a large scale. 
A community house and indi- 
vidual trailer plots are planned. 


Enter Trailer Field 


OWOSSO, Mich—The Owosso 
Metal Products Co. of this city an- 
nounces its entry into the trailer 
coach field with a line of sheet metal 
products, including stack heads, 
wheel housings, ventilators and bath 
tubs. 











is aimed at commercial concerns 
maintaining fleets of trailers, 
which in the past have obtained 
plates for only a portion of such 
trailers and transferred the li- 
censes from one unit to another. 
Because of the transfer, idenifica- 
tion of trailer owners was often 
difficult in case of accident. 

The Rapp law, which places all 
house and coach trailers in the 
same class for registration fee 
purposes regardless of weights, 
provides that the registration fee 
for a boat trailer, camp trailer, 
coach or house trailer, and ma- 
chine trailer, shall be 80 cents for 
each 100 pounds of unladen 
weight. In no case, however, is 
the annual fee to be less than $4. 


Pending before the legislature 
is the Kleinfeld-Newell bill, 
amending the penal law so as to 
include forcible entry into a house 
trailer under the definition of 
burglary. It is the rule of the 
courts that in order to punish for 
a crime the crime must be speci- 
ficelly defined. At the present 
time, while a railway car, vessel, 
booth, tent, shop or enclosed gin- 
seng garden are considered as a 
“cuilding,” the house trailer does 
not have similar protection under 
the penal law. It is believed this 
bill will pass. 

The New York legislature is 
proceeding cautiously in relation 
to house trailer legislation in 
order that whatever legislation it 
may eventually adopt will be uni- 
form with that of other states. It 
has passed a resolution by Sen. 
John T. McCall, referring to the 
joint legislative committee on in- 
terstate co-operation, in co-opera- 
tion with the council of state gov- 
ernments, a study of uniform leg- 
islation and rules and regulations 
regarding the use of trailers on 
the public highways, in public 
parks and camp sites. 

The study is to include traffic 
regulations, safety equipment, uni- 
form registration fees or taxation 
and reciprocal agreements be- 
tween states, standard facilities 
for camp sites, including sanita- 
tion in public park lands under 
supervision of the state council of 
parks and other similar agencies. 
In general, the program of regu- 
lation and legislative assistance 
would encourage the manufacture, 
sale and use of house trailers. 


Miami Dealers Conclude 


First Car Trailer Show 


MIAMI. (UTPS).—Miami’s first 
trailer show, co-sponsored by the 
Dade county chamber of com- 
merce and the Trailer and Tour- 
ist News, was held here, Mar. 15- 
20. 

The show, under the direction 
of F. R. Ricksecker, editor of 
Trailer and Tourist News, dis- 
played approximately 16 types of 
trailers and a large amount of 
supplies and equipment. 

Included in the exhibits are 
Hayes Motor Homes, by the 
Hayes gateway service station, 
Miami dealers; Palace Travel 
Coach by Mrs. Ethel Taylor, 
dealer; Schult trailers, Bozarth 
trailers and appliances; Miami 
Cruiser Coach; Pierce - Arrow 
Travelodge, York Cruiser, Indian 
Trailer and Auto Cruiser. The 
Ford Motor Co. had an exhibit of 
brickettes, charcoal heater units. 


Name Distributor 


DETROIT.—A new Silver Dome 
distributorship, the Grafton Silver 
Dome Sales, has been opened at 
6024 Broad St. Pittsburgh, with ter- 
ritory covering 11 Pennsylvania, 
five West Virginia and three Ohio 
counties, according to K. M. 
Schaefer, vice-president and general 
sales manager of Silver Dome, Inc., 
Detroit. 
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A DRIVEAWAY of 34 Kabin Koaches, especially designed for the Norge division of Borg-Warner 
Corp., left the Kabin Koach factory at Pontiac on Apr. 5. This is only a part of a large order placed 
by Norge for these trailers, each one containing a washer, mangle, refrigerator and electric stove. This 
new departure by Norge is rapidly increasing the number of outlets operating under the jurisdiction 


of Norge dealers, as each Koach is a complete and mobile retail sales unit. 


Neb. Park Readied 
As Trailer Camp 


CHADRON, Neb. — Technicians 
of the national park service, su- 
pervising agency of the work 
camp here, are hard at work upon 
a master plan by which they ex- 
pect to make the Chadron state 
park, the largest of its kind in 
Nebraska, a popular haven for 
trailer wanderers next summer. 


Provision will be made for at 
least 40 trailers, with arrange- 
ment for enlargement when neces- 
sary. Privacy is assured by the 
big pine trees of the wooded area, 
these being used as barriers be- 
tween the individual camp sites. 
The natural beauty of the area 


— 


will be disturbed as little as pos- 
sible, the sites being naturalized, 
rather than formalized. Driveways 
are being made that have drive- 
out loops and which permit easy 
ingress and egress for even the 
biggest of the homes-on-wheels. 
Ample water supply is available, 
and easy connections for electric 
current will be supplied from a 
power line through the park. 


Some kind of a fee system, at 
moderate rates, is still being de- 
bated by the park officials. Fees 
on a flat rate basis, sufficient to 
cover the cost, may be asked, or 
it may be that meters will be in- 
stalled. At any rate, the 800-acre 
park, six miles south of here, is 
going to be able to offer the 
trailers adequate hospitality this 
summer. 


Trailers Featuss d 
Calif. Outing Show 


LOS ANGELES. — Automobile 
touring trailers are being featured 
in the fourth annual outing show 
of the Automobile Club of South- 
ern California. 

The event is free and conducted 
on a non-profit basis as a co- 
operative effort to stimulate inter- 
est in outdoor vacationing. A 
quarter million attendance is an- 
ticipated this year. 

Half a hundred types of trail- 
ers were shown during the five- 
day 1936 show and more than a 
hundred exhibitors participated. 


THE BENDER TRAVEL MANSION 


Gach Guclelero 


This trailer embodies coach building experience 


ing sales features—one that you can sell readily 


that no one else can even approach. In the motor 
coach field Bender has pioneered all metal con- 
struction and many other notable improvements 


over a score of years. 


Think what this means to the dealer handling 


the Bender Travel Mansions: Constructian features 


of proven merit...the rigid all steel framework 


covered with steel ... complete insulation overhead 


THE BENDER BODY CO., Buil 


Executive Offices: 


Cleveland 


Ohio ¢« Trailer Division, 


ders of Mobile Homes Since 


and all around...vacuum power braking system 
and other distinctive features that immediately 
awaken interest and create desire on the part of 


prospective buyers. Here's a trailer with outstand- 


and profitably. 


hs Pa 


400 Clark Street, Elyria, Ohi 
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Trailer Groups 
Effect Merger 


MIAMI, Fla.—Automobile Tour- 
ists’ Assn., a national organiza- 
tion for co-operation of tourists 
and tourist service groups, has 
absorbed the Trailer Coach Tour- 
ists’ Assn., and will establish 
headquarters at Bell Haven 
trailer park here. 

Merger of the two organiza- 
tions was effected at a recent 
meeting of officers of both or- 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


Coach Trailer 


The following specifications will appear in each edition of Trailer Trade section of ADN. These 
specifications will be revised monthly. 


HOUSE TYPE 
14’ and Under 


ganizations here to closely unite 
the trailer tourists and prevent 
duplication of efforts. 


At the conference were Edward 
H. Jungelas, president; Glenn L. 
Myers, vice-president; George W. 
Adams, vice-president of Massa- 
chusetts chapter; Mrs. Edith 
Jungelas, secretary, and John P. 
Adamson, all of Automobile Tour- 
ists’ Assn., and E. Farnsworth, 
president, and C. A. Sharp, sec- 
retary, representing Trailer Coach 
Tourists’ Assn. The newly in- 
creased association will hold a 
convention and coach trailer show 
in Miami Jan. 1-10, 1938. 


How Trailerest Helps Sell More Trailers 


*Gives your customers what 
they want — GREATER 
COMFORT. Twin sleeping 
cushions are I - 
SPRING. They rest, not on 
a board, but on a SPRING 
(see fig. 2)—same as your 

- *Provides 


*Easier to convert into a 
roomier double bed. *Com- 
pact—designed to save valu- 
able room! 


Write Now for Prices and 
Illustrated information. 


Dept. C 
Trailer Division 


MICHIGAN BEDDING CO. 


1232 Orleans St. 
Detroit, Mich 


The FIRST TRAILER 


Cave men didn’t need brakes on 
their trailers. 


But all that’s different now. 


Brakes on trailers today are a 


necessity. 


And Warner Electric 


Brakes, as standard equipment, are 


of first importance 
Trailer Sales. 


in 


making 


Warner Electric Brakes cost less to 
install and maintain. All compli- 
eated mechanisms are gone. Just 
hook a flexible wire to the car bat- 
tery. Power is contained within the 


brake itself. 


Standardize with Warner Electric 


Brakes for greater sales. 


hurry those orders! 


Better 


WARNER ELECTRIC BRAKE MFG. CO. 


BELOIT, WISCONSIN 


Factory Representative 
3087 W. Grand Blvd. 
Detroit, Mich. 





Trade 


Name 


Rea sit web vert sss 
Auto Cruiser............ 
Empire Caravan 

Hayes Motor Home..... 
Hollywood 

McLaren Cruiser........ 
McLaren Cruiser 


Pierce Travelodge 
Pierce Travelodge....... 
NEE C0 55. aas vanes acs 


0 eee 

Split Coach 
SOOMTIGAIGL. ow ccc cc ccces 
Standard 
MINE. 60. c bc ore scecccs 
Trailcar 


Auto Cruiser . 
Bender Travel Mansion. 
Caravan 
Cruiser 


Hayes Motor Home..... 
Hayes Motor Home 
Hollywood 

Kabin Koach 


Pierce Travelodge 

Pierce Travelodge....... 
Raymond Travelo....... 
CC hve iawss 
Royal 

Roycraft 

Schult 


Sebwew Dame... .. 2. cccce 
Silver Dome 

Silver Dome 

Silver Dome 

Silver Dome 

Silver Dome 
Ts a oat ance sak 
Trailcar 

wav oe a0 hem 


Anderson 

Auto Cruiser............ 
Auto Cruiser 

Bender Travel Mansion. 
Cantrell Cottage Cruiser. 
Clare Auto Pullman.... 


Covered Wagon......... 
Covered Wagon , 


Empire Caravan 


General Judkins 
General Judkins 
Kabin Koach 
Kabin Koach 


ee et Me ee are 


Raymond Travelo 

Raymond Travelo....... 
Ee os 6 e's Be thee 
ea oe ae eeden 


Siiwer Dome... ......--- 
Silver Dome 

OE a SS era 
, Eee ree 
Travelcar 

Travelcar 

Travelcar 

Travelcar 

Travelo 

Travelo 

Travelo 
Tretwnnd:. ... ss oicadseas 
i OoCiubh Car. occ. 
Vaenenend. .: i. i. scteies 


Vasabond.... 7... 8h 


Traveleeze 


De Luxe 


Cruiser 
Cub 
Standard 


14’6” to 16’6” Inclusive 
Io’ 6" 


Kaboose 

16-2W Std. 
B 
B-De Luxe 
Standard 
Sportsman 
Sportsman De Luxe 
15A 
Nomad 


Nomad De Luxe 


16-Stan 
16-Equipped 
16-De Luxe 
Hyway 
Hyway Equipped 
Hyway De Luxe 
16 
Standard 
Master 


16’6” to 18’6” Inclusive 


Cruiser 
21 Standard 
21-De Luxe 

16 

D-19 

B 
Cc 
$713 
3714 
18-De Luxe 


Romany 
Arcady 
75 
85 
18-Std. 
18-De Luxe 
Special 
17-4 
18-4 
Master 
Master De Luxe 
C-17 
B-18 
De Luxe 
Ducom 
Imperial 
Imperial De Luxe 
17A 
17B 
De Luxe 
De Luxe 
18 
Suburban 
Senior 
Club 
Standard 
A-E 
B-D 
Studio 
Standard 
De Luxe 
Super De Luxe 
De Luxe 
De Luxe 
19-Std. 
19-De Luxe 








12’ 
14’ 
11’ 
13’ 2” 
14’ 3" 
12’ 
14’ 
13’ 8” 


14’ 9” 
14’ 9” 
14’ 9” 
14’ 9” 
14’ 9” 
14’ 9” 
16’ 

15’ 5” 
15’ 


“Us 

17’ 6” 
17’ 6” 
18’ 6” 
17’ 4” 
17’ 

17’ 6” 
17’ 0” 
17’ 0” 


18’ 14" 


18’ 
18’ 2” 
18’ 
17’ 
18’ 
17’ 
17’ 


B 


11’ 6” 
12’ 9° 
10’ 

12’ 134” 
1%’ 10° 
Pee 

12’ 6” 
12’ 


11’ 6” 
12’ 233” 
12’ 233" 
13’ 8” 


13’ 8” 
ly’ 3” 

, 94" 
11’ 94" 
13’ 914” 
11’ 9” 
12’ 6” 

3’ 


10’ 434” 


6’ 2° 
6’ 2” 
6’ 5” 
6’ 3” 


13’ 6” 


14’ 6” 
15’ 5” 
14’ 8” 
13’ 8” 
15’ 

15’ 

14’ 10” 


27 


6’ 34" 


6’ 6" 
13’ 6’ 6" 
113’ 6’ 6" 
113’ 2” | 
13’ 2” 
/13’ 2” 
14’ 
is’ 13° 
14’ 10” 


6’ 314" 
6’ 3” 





16’ 

15’ 6” 
15’ 6” 
16’ 3” 
16’ 

16’ 5” 
12’ 6” 
14’ 8” 
14’ 8” 
17’ 5” 
a7’ 

16’ 6” 
16’ 8” 
14’ 7” 
i 7 








Wsht. 


1250 
1970 
1100 
1900 
1400 
1380 
1590 
1260 


1600 
2050 
2192 
1250 


1400 
1700 
1150 
1380 
1950 
1600 
1400 
1600 
1250 
1600 


2290 
2200 
1900 
1790 
2250 
2175 
1800 
2325 
2352 
1620 
1490 
2200 
2541 
2541 
2000 
2260 
2360 


1600 
1800 


1835 
1835 
1865 | 
1635 | 
1785 
1865 

| 1960 
1800 
1800 


2000 
2490 
2490 
2500 
2145 
2500 
2020 
1820 
2160 
2565 
2100 
2450 
2100 
2807 
2630 


2120 
2150 
1640 
2200 
2400 
2510 
2660 
2300 
2500 
2500 
2500 
2760 
2500 


1800 
1800 
2550 
2585 | 
2300 
2000 
| 1800 
1900 
1900 
1990 
2000 
2500 


2000 
| 2100 
2150 


2500 | 








2225 


Equip. 
Less 


5-11 
Comp. 
11-15 
15 
(5-15) 
5-11-15 
5-11-15 
3-4-5-11 
14-15 


5 
4-5-6-8-11-15 
8 
1-4-5-6-8 
9-11-12-15 
11-15 
4-5-6-8-9 
5-11-15 
4-5-10-15 
4-5-10-15 
Comp. 
Comp. 
5-14-15 
14-15 
5-8-14-15 
5-14-15 


Comp. 
Comp. 
Comp. 
5-11-15 
15 
11-15 
4-5-12 
Comp. 
Comp. 
(5-15) 
Comp. 
Comp. 
11-15 
15 
Comp. 
15 
15 
15 
4-5-15 
11-15 
4-5-6-8-9 
11-15 
4-5-6-8-9 
4-5-6-8-11-15 
15 


4-5 
Comp. 
Comp. 
Comp. 
Comp. 


4-5-11-12 
5 
Comp. 


11-15 


l 
Comp. 
15 
$-5-11-12-15 
Comp. 








$ 695.00 


* 
* 


Price Exterior 


M 
Tm 
Tm 
_ 

Ss 
M 
Ms 


M 
Pr 
A 
A 


745.00 
535.00 
520.00 
895.00 
585.00 
685.00 


395.00 
550.00 
595.00 
690.00 
275.00 


335.00 
635.00 
388.00 
468.50 
665.00 
595.00 
$35.00) M 
545.00) M 
$75.00] L 
465.00} L 


990.00| Tm 
885.00] S 
785.00] Hy 
785.00] Ms 
474.95 
814.00} Tm 
595.00] L 
850.00) S 
890.00} S 
1075.00} S 
740.00] S 
550.00} M 
595.00) Fa 
845.00} A 
895.00} A 
450.00} L 
795.00] M 
795.00} M 
495.00} M 
375.00} La 


425.00} La 


475.00] M 
547.50| M 
630.00} M 
495.00) Tm 
595.00} Tm 
675.00, Tm 
544.00} Du 
675.00) Tm 
565.00| L 


660.00) Pl 
1290.00} Tm 
1390.00} Tm 
1350.00} S 
L 
Fa 
M 
| Sh. 
Sh. 
Hy 
Tm > 
965.00) S 
795.00) L 
we S 
ae Tm 
946.50) S 
1070.00) S 
638.00) M 
765.00| Mor Pl 
695.00} M 
750.00) Pr 
850.00) Pr 
775.00] Fa 
895.00] Fa 
705.00) L&S 
795.00| L&S 
795.00} L 
820.00) L 
995.00) M 
1095.00} M 
725.00| M 
775.00) M 
695.00} La 
745.00) La 
895.00] Pl 
965.00} Pl 
875.00) La 
895.00} Tm 
785.00 
850.00 
785.00 
895.00 
530.00 
795.00 
825.00 
845.00 
735.00 
785.00 
925.00| Tm 





M 








TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


Specifications 


Manufacturers are asked to report any additions to or changes in their trailer models. Such 
revisions will be made in these specification tables, which are to appear monthly. 


HOUSE TYPE 
18’6” and Larger 


Clarkspeed—Clarkspeed Trailer Co., Lansing, Mich. 
Covered Wagon—Covered Wagon Co., Mt. Clemens, Mich. 
Elcar—Elcar Coach Co., Elkhart, Ind. 
A Caravan—Empire Trailer Buflders, Inc., Bronx, New York City. 
Federal—Federal Motor Truck Co., Detroit, Mich. 
Fleetway—Fleetway Cruiser, Inc., Philmont, N. Y. 
Judkins—General Trailers, Inc., New York City. 
Miller—Miller Trailers, Greenville, Pa. 
Motorhome—Hayes Body Corp., Grand Rapids, Mich. 
Kabin Koach—Kabin Coach Co., Pontiac, Mich. 
Kozy—Kozy Coach Co., Kalamazoo, Mich. 
Cruiser—McLaren Trailers, Pasadena, Calif. 
0. R. H.—Our Rolling Home Trailer Co., Findlay, O. 
Palace—Palace Travel Coach Co., Flint, Mich. 
Pioneer—Pioneer Trailer Co., Grand Rapids, Mich. 
Royal—Royal Wilhelm Furniture Co., Sturgis, Mich. 
—_—_—_—_| Roycraft—Roycraft Coaches, Inc., Chesaning, Mich. 
775.00] Pl Schult—Schult Trailers, Inc., Elkhart, Ind. 
1195.00} Pl Seminole—Seminole Coach Co., Novi, Mich. 
1890.00! Tm Silver Dome—Silver Dome, Inc., Detroit, Mich. 

vv. a Split Coach—Split Coach Motor Corp., York, Pa. 
2490.00) Tm Standard—Standard Trailer Co., Cambridge Springs, Pa. 
1875.00) S Trailear—Trailcar Co., Atlanta, Ga. 

865.00! Sh Travel Lodge—Pierce-Arrow Motor Car Co., Buffalo, N. Y. 

$1260 00) Sh Travelo—Raymond Products Corp., Saginaw, Mich. 
2900 15 745.00] Hy 


Trotwood—Trotwood Trailers, Inc., Trotwood, 0. 
Clubear—U. 8. Coach Mfg. Co., Champaign, IIL. 
2900 Comp. 1350.00!) L | Vagabond—Vagabond Coach Mfg. Co., New Hudson, Mich. 
rer Comp. ls Exterior Trim Symbols—M.—Masonite; Sh. Shermanite; Tm—Tempered 
Comp i475 oo! e Masonite; s—steel; ms—Masonite and metal; pr—Pressed wood; 1— 


. leatherette; la—Lactrex; du—Duraleather; a—Aluminum; hy— 
4-5 813.00) Mor Pl Hydetex; fa—Fabricord; Pl—Plymetal; 1 & s—Leatherette and 
Comp. 1195.00] Mor PI 


metal. 
4-5-11-12 | Equipment Symbols—l—Linoleum (floor); 2—Window screens; 8—Door 
15 600.00} M 6—Cooking stove; 


screen; 4—Window curtains or Venetian blinds; 5—Heating stove; 

7—Sink; 8—Davenport or folding couch with 
1690 4-11 750.00| M | mattresses; 9—Dinette with bed mattresses (if 4-passenger); 10— 
4000 Comp. +9 95.00] oR Water tank; 11—Bumper; 12—Jack on hitch; 13—Roof ventilator; 
2840 ." coo oa 2 a 14—Riding lights; 15—Brakes. 


2849 Comp. 1195.00) A 
3280 Comp. 1095.00) Ls 
4-5-15 1050.00 

4-5-15 1100.00} M 
Comp. 2100.00} L 
Comp. 3600.00) 
Comp. 1995.00) 
Comp. 1285.00) Exterior 


Equip. 


Model No. 
Less 


or Name 
Club Coach 
Rd. Queen 


Trade 
Name 


Price Exterior 


2400 
2800 
2680 


2910 
3500 


4-5 
4-5 
Comp. 
Comp. 
Comp. 
2450 Comp. 
3310 Comp. 


19’ 

21’ 

17’ 6” 
19’ 6” 
18’ 6” 
17’ 2” 
20’ 7” 


Anderson 
Anderson............... 
Auto Cruiser............ 
Auto Cruiser 

Bender Travel Mansion. 
Covered Wagon......... 
Covered Wagon......... 


19’ 6” 
21’ 6” 
20’ 8” 
19’ 4” 
22’ 10” 
20’ 14" 
23’ 

18’ 10” 
19’ 

20’ 

20' 

21’ 





16’ 934" |6’ 414” 
18’ 6” 

16’ 

16’ 

17’ 


Hayes Motor Home..... 
Kabin Koach........... 90 Custom 
20-Stan. 
20-De Luxe 


Hi Way 


De Luxe 
Super De Luxe 
A-Standard 
A-De Luxe 
A-20 
19A 





2450 
2500 
1580 





21’ 17’ 
23' 7” 21’ 3” 
18’ 107%%"|16' 814" 
18’ 107%"|16’ 814" |6’ 554” 
20’ 4” 20’ 6’ 8” 
19’ i 6’ 4” 
19B 19’ a 6’ 4” 
20A 20’ 18’ 6’ 4” 
23A 3/ 16’ 7” 
Custom-Stan. 22’ 19’ 11%” 
Custom De Luxe /22’ 19’ 1114” 
Standard 19’ 6” 17’ 3” 
De Luxe 22’ 6” 19’ 3” 
20 19’ 5” 15’ 6” $100 
Custom Club 19’ 5” a oe 2885 
Custom 19’ 54” 71%"  ¢ 2500 
De Luxe 20/ 18’ 6” 2500 
19’ 6” 





Pierce Travelodge 
Pierce Travelodge 
Pioneer 

Roycraft 

Roycraft 


2500 
2500 
2350 
2600 


Trim Symbols—M.—Masonite; Sh—Shermanite; Tm—Tempered Masonite; S—Steel; 
Comp. 895.00) S Ms—Masonite and metal; Pr—Pressed wood; L—Leatherette; La—Lacrtex; Du—Duraleather; 
Com 5 ls A—Aluminum; Hy—Hydetex; Fa—Fabricord; Pl—Plymetal; L & S—Leatherette and metal. 
Geen eee Equipment Symbols—i—-Linoleum (floor); 2—Window screens; 3—Door screen; 4—Window cur- 
J p. 39.0 | tains or Venetian blinds; 5—Heating stove; 6—Cooking stove; 7—Sink; 8—Davenport or 
Comp. 1265.00 folding couch with mattresses; 9—Dinette with bed mattresses (if 4-passenger); 10—Water 
Comp. 1750.00) tank; 11—Bumper; 12—Jack on hitch; 13—Roof ventilator; 14—Riding lights; 15—Brakes. 
= * 2-Passenger + Third Standard wheel. t Tandem axle. 
Comp. 1295.00 
Comp. 995.00 


1000.00 


Split Coach 
Trailcar 
Travelcar..... 


/19’ 2100 


Travelcar 
Travelcar 
Travelcar 


Vagabond 


0 ree 


Vagabond 


Auto-Cruiser 
Auto-Cruiser 
Auto-Cruiser 
Auto-Cruiser 
EE Fo. sven ee'be bo 
ne 
ca a a ars ae 


H 
J 
Express 
21-Std. 
Master 21 
21-De Luxe 


119° 6" | 
{19° 6” | 
19’ 6” 

19’ 814” 
19’ 814” 


2250 
2400 
2400 
2350 


Comp. 

Comp. 

Comp, 
3-5-11-12-15 | 
2375 Comp. 


19’ 
19’ 
19’ 
15’ 


15’ 








19’ 814" 


Spec. 21—De Luxe !19’ 814" '15’ 


2400 Comp. 
| 2400 | With Toilet 


15’ 





DISPLAY SHELLS 


Model No. 


23 
25 
14 
16 
18 
BE 


Bat pped 
with Brakes 





1500.00 
1850.00! 

995.00) 
1140.00 
1170.00 
1195.00 





Price Exterior 


Pl 
Tm 
Tm 


645.00 
890.00 
1190.00) Tm 
1390.00; Tm 
1285.00; M 
595.00) S 
895.00! S 
1125.00) S 


490.00) Fa 


Jersey Resorts Debate 


Trailer Tourist Welcome 

OCEAN CITY, N. J.—The prob- 
lem of whether to welcome or 
discourage the automobile trailer 
tourist has reached this seashore 
community and is now under con- 
sideration by the city commission 
and local chamber of commerce. 
The same question also is troubl- 
ing other south Jersey resorts. 

The commerce chamber has 
named a committee of business 
men to confer with the city com- 
mission on a local ordinance to 
regulate a trailer camp, should 
one be established within the city 
limits. Sentiment has been ex- 
pressed here that trailers will 
hurt the hotel business and the 
rental of summer cottages. 


Covered Wagon Co. Signs 
Pact With Workers Assn. 


MT. CLEMENS, Mich. An 
agreement whereby factory work- 
ers of Covered Wagon Co., trailer 
coach manufacturers, will receive 
an increase in pay has been 
signed by the company and the 
Covered Wagon Workers Assn. 

At a meeting Wednesday, Mar. 
31, the employes accepted by a 
three to one vote the proposal of 
the company to limit regular 
working time to eight hours a 
day, pay time and a half for over- 
time and arrange a new classi- 
fication under which workers 
would be given an increase in 
pay. The company also granted 
a closed shop agreement to the 
organization. 


|e ee 
Ng oa a wn G6 e:ae 
Covered Wagon 
Covered Wagon 
Covered Wagon 


575.00 
485.00 
665.00 
970.00 
595.00 
556.00 
667.00 
761.00 
375.00 
700.00) 
736.00) 
845.00) 
505.00 
660.00 
950.00 
525.00 


Fa 
Sh. 


BD 
37-14C 
$7-17C 
$7-20C 

Concession 6 

AC 15’ 6” 

ACX 15’ 6” 
BC “18' 4” 
230 13’ 2” 
224 16’ 154" 
Hollywood 14 14’ 3” 
Hollywood 16 16’ 3” 
Kabin Koach........... 57 16’ 
Kabin Koach........... 75 17’ 
Kabin Koach........... 90 19’ 
Regular 18’ 
Special 20’ 
13-8 13’ 8” 
Standard 16’ 2” 
Master 18’ 2” 
Pierce Arrow A 18’ 10%" 16’ 814" 
Pierce Arrow B 16’ 5” | 15’ &’ 
Pierce Arrow............ Cc 13’ 63§” | 12’ 244” 
ES 17 16’ 5” 15’ 7” 
Royal 19 18’ 5” 15’ 2” 
Roycraft 15A 15’ 13’ 1” 
Roycraft 17A 17’ 15’ 1” 
Roycraft 19A 19’ 17 
Seminole 19-C 19’ 6” 7’ 3 
Seminole 22-C 22' 6” 19’ 3” 
16 14’ 9” WS 
17’ 4” 15’ 5” 
19’ 5” 7 @ 
14’ 9” 13’ 2” 
17’ 4” 15’ 5” 
19’ 5” 17’ 6” 
1” | 10 





6’ 3” 
6’ 3” 
7s 
of ” 
6° 3 


6’ 4” 


19’ 4” 
22’ 10” 
18’ 4” 


A Fine Trailer Deserves 


a Fine Stove... 
2Coleman 
day 


| @ Designed Especially for Trailers 
| @ Modernistic in Style and Finish 


@ Band-A-Blu Type Burners — 
Light Instantly 


@ Everdur Metal Fuel Tank Re- 
movable for Safe, Easy Filling 


17’ § 
14’ 10” 
14’ 10” | 6 4” 
17’ 8” 6’ 4” 
6" 6’ 41 Q" 
6’ 414" 
6’ 2” 

6’ Q” 

6’ 2” 


20’ | 
| 





No 
No 
No 
No 
No 
N oO 
No 
No 
No 
No 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
Yes 
No 
No 
No 
No 
Yes 
Yes 
Yes 
Yes 
No 
No 
No 
No 
No 
Yes 
No 
No 
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ee 
MODEL No. 390 


665.00 
510.00 
685.00 
795.00 
495.000 
725.00 
1050.00 
595.00 
695.00 
480.00 
785.00 
1085.00 
480.00 
785.00 
71085.00 
265.00 
290.00 
315.00 
315.00 
525.00 
595.00 
745.00 
1070.00 
450.00 
675.00 
275.00 
375.00 
425.00 
550.00 
650.00 
850.00 


MODEL No. 390 (Above) — The 
trailer stove with a built-in oven that 
bakes and roasts. Provides all the 
conveniences of a city gas range. Three 
top burners. Compact, sturdily built. 


MODEL No. 390L is the same 
stove without legs. 

MODEL No. 371 (At Left)—A 
handy little two-burner stove—a beauty 
in design, a marvel in operating effi- 
ciency. 





—— 


MODEL No. 371 





2600 
1285 
1835 
2285 
1285 
1835 
2285 

890 

980 
1120 
1175 


Silver Dome............ 
Silver Dome 
Silver Dome 
Silver Dome 
Silver Dome 
Standard 
EE eee 
0” ae 
ee 
Trailcar Jr. 
Trailcar Standard 
Trailcar Club 
De Luxe 
Standard 
De Luxe 
Cub 
Standard 
Master 14’ 10” 
De Luxe 16’ 10” 
19 wy"! 19’ 1" 
21 1 3° 








Dependable cooking equipment is one of the first considerations of trailer 
buyers. You can satisfy the most discriminating with a Coleman Trailer Stove. 
Thousands of Coleman Trailer Stoves are in use by satisfied customers. 
One reason for their popularity is that nearly 30,000 Coleman dealers through- 
out the United States are prepared to supply parts and service when needed 
. no waiting for delivery from the factory. This is an added service that 
trailer manufacturers give their customers at no extra cost when they equip 
their trailers with Coleman Stoves. In finish, style and color, Coleman Trailer 
Stoves harmonize with the finest trailer interiors. 
Write for full details and discounts. 














1600 
1900 
1050 
1250 
1400 
1650 
2000 
2150 


COLEMAN LANTERNS — Ideal Trailer Lights 


Coleman Lanterns are needed lighting equipment in every 
modern trailer. Make and burn their own gas .. . always 
ready with high candlepower, clear-shining light. Kerosene and 
gasoline models in sizes to suit every lighting requirement. 
Wind, rain and stormproof. Write for full details and dis- 


counts. 





10’ 434" 
12’ 10” 





6’ 234" 
6’ 234" 
Travel Mansion—Bender Body Co., Cleveland, O. 


Cottage Cruiser—J. T. Cantrell & Co., Huntington, Long Island, N. Y. 
Auto Puliman—Clare Travel Coach Co., Clare, Mich. 





THE COLEMAN LAMP AND STOVE COMPANY 


Dept. AN-2, Wichita, Kans.; Chicago, Ill.; Philadelphia, Pa.; Los Angeles, 
Calif.; Toronto, Canada 


Airfloat—Airfioat Coach Mfg. Co., Los Angeles, Calif. 
Anderson—Anderson Coach Co., Marshall, Mich. 
Auto Cruiser—Auto Cruiser Co. of America, Inc., Baltimore, Md. 
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Colorado Designing 


MARVEL TRAILER WINDOW 


Write Today for Literature, 
Prices and Full Information. 


Sizes, 


Complete, Ready to Install, with 
Steel Frame, Fine Mesh Bronze 
Sereen, Double Strength Glass and 
Two Coats of Oven Baked Black 
Enamel. 


Single, center operating mechan- 
ism provides simplicity of opera- 
tion without obstructing interior 
of trailer. Rubber lip seals out 
dust and rain. Waterproof hinge. 
Built with automotive precision 
and fine workmanship, to harmo- 
nize with modern trailer design. 


MARVEL TRAILER PARTS CORP. 


19036 CLESTINE AVE. 


AXLES— SPRINGS 
RUNNING GEAR PARTS 


DETROIT, MICH. 


ENGINEERED BY LIGGETT 


SINCE - 1880 


LIGGETT SPRING & AXLE COMPANY 


COACH TRAILER DIVISION 
3087 West Grand Boulevard, Detroit, Michigan 
FACTORY: MONONGAHELA, PENNA. 











Trailer Dolled Up 
To Make a ‘Lodge’ 


CHICAGO.—S. L. Davis, 
Hayes and Pierce - Arrow 
distributor, this week re- 
ported an unusual sale, It 
concerns the purchase by 
Benjamin H. Marshall, 
noted Chicago architect, of 
a $1,000 Pierce-Arrow Trave- 
lodge and the spending of 
$2,000 additional by Marshall 
in making a real “lodge” 
out of the trailer. 

Among the _ innovations 
built into it under the own- 
er’s direction are a fire- 
place, a charcoal grille for 
broiling steaks, hot and cold 
running water and shower, 
double berths, a special re- 
volving clothes closet, and 
“fadeaway” vanities. 


Little Legislation 
Affecting Trailers 


Proposed in Calif. 





SACRAMENTO, Calif.—Despite 
predictions to the contrary, auto- 
mobile trailers are getting little 
attention from the solons of the 
California state legislature. There 
are only a few bills affecting house 
trailers pending and none of them 
appears to offer any difficulty to 
either owner or manufacturer. 

One bill provides that no trailer 
of any character or description 
shall be parked at night within 
the roadway of any highway with- 
out displaying at least two flares. 
Another provides that trailers be 
equipped with clearance lamps, 
one on either side near the rear, 
the light to be green and visible 
for a distance of 500 feet to the 
rear and to the side. 

What is said to be the most far- 
reaching trailer bill provides gen- 
eral legislation for trailer camps. 
Among other things the measure 
would require that all trailer 
camps be provided with a care- 
taker at all times, that proper 
drainage be provided, that camps 
and all trailers be kept in a clean, 
sanitary condition, that the space 
allocated to each trailer be at 
least 20 x 25, that an adequate 
water supply be provided. 





.... for the Trailer Industry 


SPRING CONSTRUCTIONS 
FOR TRAILERS 


The largest manufacturer of diversified wire 
products in the world offers, through its 
Trailer Department, specially designed spring 
units for use in Trailer upholstering, to assure 


a good seat by day and a comfortable bed at 


night. 


It will pay you to investigate the unit now 
being used by many of the foremost Trailer 
manufacturers. 


L. A. YOUNG SPRING & WIRE CORP. 


9200 RUSSELL STREET 


OAKLAND, CAL. 


DETROIT, MICH. 


WINDSOR, CAN. 











Model Trailer Camps 


DENVER. — Action has been 


taken officially by the state of | 


Colorado to make ready for the 
1937 automobile trailer invasion. 
Indications that tourists who car- 
ry their homes on wheels behind 
their cars will come to Colorado 
in unprecedented numbers this 
summer are so definite that the 
state board of health urged every 
city and town to construct trailer 
camps, 


Two of the camps, which are| 


designed to provide every con- 
venience for the trailer tourists, 
are being considered for Denver. 





roads. In the middle provision is 
made for a store, shower baths and 
laundry and for a theatre, dance 
floor or swimming pool. Lavatories 
and incinerators are placed out- 
side the circle. 

In the corners of the square 
plots there is space for croquet 
courts, children’s playgrounds, 
horseshoe pitching courts and ten- 
nis courts. Space for a filling sta- 
tion is allocated at the entrance 
to the camp. 

Howe said the national youth 
administration has agreed to sup- 
ply the labor for the projects, the 


ON A 40,000-mile tour, this Buick and trailer visits the nation’s 
leading golf clubs. The trailer carries a huge mechanical “golf 


swinger” to show golfers how to hit balls straight and far. 


Alamosa, Monte Vista and Du- 
rango already have arranged to 
construct model camps. 

“There is no way of estimating 
just how many automobile trailers 
will be brought to Colorado this 
year,” said B. V. Howe, chief en- 
gineer for the board of health, 
“but the number is certain to be 
tremendous. Unless the proper fa- 
cilities for handling the trailers 
are constructed, the camps will 
constitute a serious sanitation 
problem in the discarding of 
refuse and sewage. 

“Camps should be constructed 
throughout the state in which the 
tourists can park their trailers 
without charge and in which 
proper facilities for the dispensa- 
tion of refuse and sewage are pro- 
vided.” 

Howe and his assistant, E. W. 
Howell, sent letters during the 
past week to the mayors of all 
principal Colorado cities and 
towns, urging that the construc- 
tion of model trailer camps begin 
immediately. Each letter included 
a blueprint of a model camp de- 
signed by the board of health and 
landscaped to provide space for 
60 automobiles with trailers. 

Each space is 45 feet long and 
18 feet wide at its narrowest 
point. Provision is made for 
shower baths and laundries and 
for recreational devices. The 
model plan designed by Howe 


and Howell calls for 4.9 acres of | 


ground and is as intricate and at- 
tractive as a modern subdivision. 

The parking spaces are ar- 
ranged in circular fashion, the 
two circles being divided by gravel 





engineering will be furnished by 
the state board and the only cost 
to the cities will be for sites and 
materials. The camps would re- 
main the property of the cities. 


Joyce Is Elected 
Alma President 


DETROIT.—At a recent meet- 
ing of Alma Trailer Co. directors, 
Frank H. Joyce, who has for the 
past three months been general 
manager and treasurer, was 
elected president of the company 
upon resignation of G. H. Redman. 

Joyce reported that sales of 
Alma trailer coaches are exceed- 
ing expectations and that produc- 
tion for April will reach approxi- 
mately 750. 


Hurd Lock Company 


To Build Sears’ Trailer 


DETROIT.—Hurd Lock & Mfg. 
Co. has signed a contract with 
Sears, Roebuck & Co., for the 
manufacture of a de luxe house 
trailer. A substantial order has 
been received, according to a Hurd 
Lock official, and production has 


| already begun. 


The trailers will be built in the 
Hurd Adrian plant, have a steel 
exterior, and be of the 18-foot, 
four-passenger de luxe type. An 
oven-type cook stove will be in- 
cluded. 


Palace Appoints 


FLINT.—J. Lee Richards of the 
Kleiber Motor Co., San Francisco, 
has been appointed Palace Coa 
distributor for northern California, 
B. R. Scheff vice-president of Palace 


RECENTLY APPOINTED Hayes distributor for Iowa, Frank 
Goodman, center, Graham distributor of Des Moines, is shown at 
the Hayes factory in Grand Rapids, with R. H. Mulch, left general 
manager of Hayes Body trailer division, and F. G. Kennedy, assistant 


sales manager. 









Promotion Plan Outlined 
At Two-Day. Conclave 


CLEVELAND. — As the climax production to meet the steadily 
growing demands. 


to a two-day sales meeting in 
Elyria, Mar. 27, the Bender Body The two-day convention em- 
braced a detailed tour through the 


Co. established its salesmen in 
brand new Bender Travel Man-| plant and a thorough inspection 
of all phases of production, a dis- 


sions. The men will travel their 

territory and live in these trailers.| cussion of sales policies and fu- 
All of the salesmen are married} ture sales plans, a talk on adver- 
and some are taking their wives|tising and dealer sales promotion, 
with them, making their trailers| a discussion on contruction fea- 
permanent homes. tures, led by Treasurer Joseph 

“You'll know your product bet-| Bender, Elyria plant manager. 

ter by living in it. These trailers gator Sietis in the aeaae = 
provide you with the means of quired factory covering 00000 


taking the factory to the dis- 
tributor,” said Manager E. J. Speh.| Square feet of floor space. Buses 
and coaches are made in the 


“You can show your prospects ; 
what a cozy eae a ie Mg and Cleveland plant where, according 
to John Bender, vice-president 


talk about it with greater assur- and works manager of the Cleve- 


ance and conviction.” 
Th l ted . | land plant, the company has or- 
© salesmen repor €XCeP-! gers for $515,000 of commercial 


tional interest on the part of pros- : : : fe 
pective trailer buyers. Without eae —— eo 


a all pt regen ti 

over the potential volume of busi- ° e 

Ph Legislative Rush 
On Trailer Laws 






































ness,in their respective territories 
and voluntarily set quotas for 
themselves, which carried a 









prophesy of constantly increasing 


Hayes Employing 


Car Practices In 


Making Trailers 





(Continued from Page 3) 


Wagon, is manager of sales pro- 
motion and advertising. 
Engineering and design is un- 
der the supervision of Frank W. 
Pease, chief engineer, who has 
been a trailer enthusiast for 
years and who takes his own 
medicine by traveling almost ex- 
clusively in one of his own de- 
signed trailers. Not only does 
Pease get his ideas for improve- 
ments from this first-hand ex- 
perience but from exchanging 
experiences with 23 of the Hayes 


employes who live in trailers of 


15 different makes. 

Every Hayes trailer is given a 
thorough inspection and test be- 
fore leaving the factory and the 
engineering department keeps 
on or more vehicles on road 
breakdown tests all of the time. 
These test trailers have seen 
more than 50,000 miles of hard 
road service and have been put 
to every weather test under 
which they will ever be called 
upon to operate. 

In Canada, Hayes trailers are 
made and distributed by the 
Canadian Top and Body Corp. of 
Tilbury, Ont. The trailers are 
shipped knocked down to this 
concern and assembled and fin- 
ished by Canadian workmen. 
South American and European 
export is handled by F. C. Stow- 
ers, New York City. 





(Continued from Page 1) 


terests sponsoring a trailer camp 
regulation measure which would 
set up strict sanitary require- 
ments,” it said. 

“Although trends in trailer leg- 
islation at present are conflicting, 
efforts of the trailer industry, 
trailer travelers and official bodies 
are directed toward trailer laws 
governing taxes, safety and sani- 
tation that will be reasonable and 
that will have at least a degree of 
uniformity.” 


Virginia Maps 
Trailerite Plans 


RICHMOND, Va. (UTPS).— 
Tourists’ trailers in vast numbers 
are expected to swarm Virginia 
highways this spring and sum- 
mer. Hotel men, chambers of 
commerce, service station opera- 
tors, parking lot owners <.nd of- 
ficialdom generally are wondering 
now what effect these “families on 
wheels” will have on business in 
the Old Dominion. 

Plans for developing additional 
facilities in Swift Creek Park, 
Chesterfield county, to serve the 
trailerites traveling along U. S. 


Route 1 to and from Richmond 


are under consideration by both 
state and federal authorities. 


Camp Size Doubled 


ST. PETERSBURG, Fla.—Capac- 
ity of the Treasure Village trailer 
camp here has been doubled for this 
season, and city water has been 
piped to each trailer lot. Over 1,000 
trees have been planted on the lot, 
and individual electric meters have 
been installed. 








THIS SANISEAT septic unit 
is said to be a self-contained ap- 
pliance which can be easily in- 
stalled in any trailer that has a 
closet large enough to be used as 
a bath. 


New Septic Unit | 
Is Said to Solve 
Trailer Problem 


OWOSSO, Mich. —A new trailer 
coach fitment, which is claimed 
to solve one of the most vital de- 
mands of the trailer buyer from 
a sanitation disposal standpoint, 
is being offered by the Owosso 
Trailer Appliance Co. in the Sani- 
seat, a new water-flush type toilet. 

This septic unit, according to 
D. R. Mitchell, is a self-contained 
appliance which can be easily in- 
stalled in any trailer that has a 
closet or wardrobe of sufficient 
size to enable its use as a bath. 
The tank, which holds 9% gallons, 
is enclosed in the unit as an in- 
tregal part and is above the floor 
line of the trailer when installed, 
which not only makes for easy 
installation but prevents freezing 
in cold weather. The outlet pipe 
goes through the floor. 

The unit being airtight when in 
use, it is claimed that a septic 
action takes place which has a 
tendency to dissolve the solids in 
approximately 24 hours. The unit 
is claimed to be odorless. 

Thorough cleaning of the unit 
container is provided in the de- 
sign. It can be flushed out com- 
pletely by inserting a hose through 
the valve or when storing, it can 
be scrubbed and inspected by re- 
moving a few bolts and the entire 
unit comes out of the tank. Rust 
resisting metal is used in the con- 
struction of all parts which come 
in contact with water. 

Water for flushing can be sup- 
plied by either gravity tank or 
pressure feed according to the 
provision made in the trailer 
itself. 





CONCLUDING A TWO-DAY sales meeting of the trailer division of the Bender Body Co., at 
Elyria, O., sales representatives were established in company trailers. Pictured are the officials and 
representatives attending the meeting. Reading from right to left: Joseph Bender, treasurer and Elyria 
plant manager; Herman Bender, president; Edwin J. Speh, manager trailer division; John Bender, 
vice-president and Cleveland plant manager; Howard B. Dayton, production manager; D. E. McGaw, 
eastern sales representative; E. S. Egge, southern saies representative; E. J. Wright, central sales repre- 
sentative; J. R. Woodbury, New England sales representative; Clifford H. Cross, sales promotion, and 


Rudy Bender, assistant to vice-president. 
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Sales Force of Bender Equipped With Trailera 


Varied Entertainment 

SAN ANTONIO, Tex. — “Trailer 
Haven,” a new modern site near 
here, provides varied entertainment 
for its visitors, including a billiard 
room, ping-pong tables, an audi- 
torium for dancing, shuffleboard, 
croquet and horse shoe pitching. 





May Provide Parks 


VANCOUVER, B. C.—Increase in 
the use of trailers by tourists has 
officially attracted the attention of 





the Vancouver city council, which is 








now considering prohibiting use of 
vacant lots by trailers and is con- 
templating setting aside some of the 
city-owned land for parking areas. 


ATWOOD Disa 


Disappearing Traller Step 


As necessary on your trailer 
as the door step of your 
home. One of those indis- 
pensable accessories, Write 
for literature. 









sé ys 


ATWOOD VACUUM MACHINE Co. 
a Rockford, Hl, 


‘JUST WHAT THE NAME IMP! Th 


SS) 





Proven ‘Dependability 


Trailer Manufacturers! 
purchasing departments will welcome the opportunity of 


dealing with an 


Yours is a new industry. Your 


esive manufacturer of “‘proven depend- 


ability’’—backed by years of experienced selling to the 


automotive industry. 


foundation panels. 


terials to metal or w 


INSULATION 


For adequate and durable 


> = © & 


Cleans and removes oil, 
and efficient cleaning agent. 


UPHOLSTERY LATEX ADHESIVES 


For fabrication of cloth, leather or leatherette to cardboard 


CUT-BACK RUBBER ADHESIVES 


For fabrication of at leather, leatherette, or other ma- 


ADHESIVES 


insulation applications. ALL 


THREE adhesives applied by means of spray gun or brush. 


LIQUID METAL CLEANER 


grease, grime and rust. A quick 


Write for Information and Samples 


CHEMICAL PRODUCTS, Inc. 


7050 Chatfield 





























With trailers 
importance in 


blend with the 





Model No. 326 
TRIFLEX 


driver. 


righted 





Model No. 522 tions, free. 


DOME{LAMP 






Model No. 215 
TAIL LAMP 


Lamps for Trailers 


SAFETY ‘SAFETY FIRST.... 
LIGHTING WHICH Conrorm To 
Ee 


programs —K-D LAMPS 
DEVICES do their share in helping both. 


Engineered and designed to 


trailer — manufactured 
render yeoman service and 
protection to the owner and 


Send TODAY for copy- 
illustrated chart 
of I. C. C. lighting regula- 





Model No. 516 
CLEARANCE LAMP 


Oras Ti 





Michigan 





















EQUIP WITH LAMPS 







. ©. C. and STATE LAWS 


occupying an ever-increasing 
your production and selling 
and SIGNALING 









beauty of the 
to 












Model No, 511 
TWO-WAY 
CLEARANCE LIGHT 





Model No. 238 






CINCINNATI,O. 










































ALL EYES ARE ON 
AYES 


--the Only All-Safety-Steel Trailer 


America’s fastest-growing trailer dealer organization is Hayes’, and America’s fastest- 


Roominess and 
growing business is trailers! The swing to stee! and to Hayes is only natural---the more mo aash: Oe 
people know about trailers the more the all-steel all-electric-welded story means---and Hayes—the best 
Hayes is the ONLY all-steel all-electric-welded trailer---steel chassis, steel frame, steel a 
walls, steel roof, all-electric-welded into one rigid, quiet unit! What a sales story! 


s 
DELIVERIES WHEN WANTED 


The big season is on, and Hayes won't let you lose business due to non-delivery, for 


Automotive methods, 
ample equipment— 
your assurance of 


Hayes has more production capacity than any other two trailer makers! And---every Hayes on-time de- 
livery. 


trailer is made to automobile standards, by an automotive company, that operates in the 


automobile way! There’s the company for you to tie up with, for PROFIT! - 


TERRITORY OPEN: HURRY! Showing Hayes 


REAL all-steel, all- 
electric-welded con- 


Line up with the fastest-moving outfit in this industy---NOW. Don't let someone else 
get those trailer dollars---Pull ‘em in with Hayes. Write---wire---phone today! HAYES 
TRAILERS, Division Hayes Body Corporation, Dept. 577 GRAND RAPIDS, MICH. 


Hi 
Made in Canada by Canadian Top & Body Corp., Ltd., Tilbury, Ontario. ao y pe aca sees one $395 up 
F.0.B.J]GRAND RAPIDS, MICHIGAN 


eA tee va 
coats eg Nya (Ha, eats 


HAYES C. PAY-OUT-OF-INCOME PLAN 


struction. 





